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Estimated concert-ticket sales in North America
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Pollstar®] Atzof oJstH 2013 A¥E7] A 2|10 FAME Foj= & ZH[(Bon Jovi)Q| +A]
Eon, 50| 519 A E Foj= The Rolling Stones7} RISt AIA] 19191 & &H]9] 7
142. 1951 Defe] ol 23T, W IS 95.60 el WEL 5870 EAlolA 60vo)
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Oﬂ/\i 31¥19] FAHZ 7t EJ712 96950407, 5 & B+t 4,948,700 Z2E Hol, KA
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1 142.1 Bon Jovi 95.6 25,633 | 1486,726 2,450,476 58/60
2 103.9 Bruce Springsteen & The | 147,19 46,167 969,504 4,948,700 21/31
3 87.7 The Rolling Stones 346.09 23,027 253296 7969,276 11/18
Cirque du Soleil -
4 79.6 "Michael Jackson: The 116.53 34,160 683,196 3,980,577 20/88
Immortal"
5 69.9 Justin Bieber 76.85 16,844 909,564 1,294,444 54/67
6 61.1 Pink 75.03 15,641 813,340 1,175,000 52/60
7 60.9 Depeche Mode 77.22 34,282 788,486 2,647,205 23/25
8 58.5 Taylor Swift 85.11 25.437 686,805 2,164,879 27/37
9 58.1 Fleetwood Mac 107.8 12,832 538,961 1,383,333 42/42
10 55.6 Beyonce 92.03 26,267 604,150 2,417,391 23/36
11 50.1 Rihanna 80.9 13,176 619,283 1,065,957 47/54
12 49.6 One Direction 53.79 23,053 922,104 1,240,000 40/68
13 49.1 Kenny Chesney 75.05 24,231 654,230 1,818,519 27/29
14 45.3 Cirque du Soleil - "Ovo' | 132.24 2,062 342,315 272.706 3/166
15 44.8 Cirqug du Seleil - 107.87 1,745 415,233 188,193 1/238
16 435 Paul McCartney 129.58 30,518 335,699 3,954,545 11/15
17 426 George Strait 89.8 22,590 474,387 2,028,571 21/21
18 33.3 Cirque du Soleil - 97.19 2,102 342,678 204,324 3/163
19 31.1 Cirqug du Soleil - 65.84 2,426 473,099 159,733 3/195
20 31 Maroon 5 66.8 13,259 466,071 885,714 35/36
21 30.7 Elton John 126.45 8,992 242,783 1,137,037 27/37
22 29.9 Alicia Keys 76.81 7,785 389,272 598,000 50/52
23 29 Swedish House Mafia 78.44 17,605 369,709 1,380,952 21/31
24 28.4 Eric Clapton 89.18 10,273 318,457 916,129 31/38
25 28.3 The Killers 60.87 11,340 464,925 690,244 41/44
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Sources of income
Category
Tickets

Sector vs.

Indu

stry Costs

Average Costs of

all In
sector (2013)

Share (%)

Industry Costs
(2013)

dustrles In

100

47.3

Grants and donations

8.2

Advertising/sponsor

12.7

Food, drink & merch.

158

Venue rental

6.5

Rent & Utilities
M Other

rx
o3

29 | 6.1 |
6.6 63 |

Percentage of revenue

Client management
Event management

[Bz2N
10.8

158

SOURCE: US CENSUS BUREAU AND IBISWORLD
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