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Application Large

Electronic POP Large vision system

Display device LCD LCD, POP, etc. LED

Narrowly defined
digital signage |

Distribution/management

Hardware
S|
Maintenance/support

Contents production/Ads

Broad-sense digital signage
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Authoring T
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(media clip, :-‘Channel

video, audio)
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Playlist S % Channel Display

(programming,
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Content Playl
Scheduling # I

* ZX| : POPAI Digital Signage Reference System (2006)
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