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• Previews

• Reviews

• Features
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• Features

• Supplements

• News

• Photos

• Diary

• Other



Home Builder’s 
Magazine

Jane’s 
International 
Security Journal

Conde Nast Traveller

Golf Magazine

Media

Security Journal

First Car 
Magazine

Mental Health 
Newsletter

Women’s Magazine

Computer Magazine

National Trust Newsletter
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Tickets by date
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1. Would you be 

drawn to it?

2. Does it 

represent the 

content of 

the festival 

effectivelyeffectively

3. Can it’s image 

be carried 

through a 

wide range of 

materials?
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IT Initiatives 

• Edfringe.com

• Fringemail

Technology and 

Festivals
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• Fringemail

• The Ticket Village

• Mobile Phone Initiatives

• Social Networking 

• Fringeware
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2007 1999

Counters 18.2% 46.6%

Changes in booking behaviour
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Phones 20.9% 42.9%

Post 0.8% 6.5%

Groups 0.3% 2.2%

Press 0.8% 1.8%

Ticket Village 8.9% 0

Web 50.1% 0
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When are Sales Made? (By Show Date)
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Comedy 2006: average sales by production by max price
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The half-price hut

• 35% of customers had 

not booked for the Fringe 

before
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before

•75% felt the variety of 

shows on offer good

•87% felt it was good value 

for money

•78% said it made them try 

something new

•94% said they would use it 

again



The E-ticket tent
• 27% were new 

customers to the Fringe

Technology and 

Festivals

21st 

••••

CENTURY 

••••

FESTIVALS

customers to the Fringe

• 81% found it easy to use

• 41% felt it had 

encouraged them to try 

something new

• 91% said they would use 

the E-ticket tent again
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• Ticketing

• Information and Listings

• Interaction
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• Interaction

• New Revenues
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• Find shows which are nearby and starting soon

• Search for shows and venues by name, time and category

• Live feed from the Half-Price-Hut showing which half-price tickets are 

FRINGE  iPhone  App
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• Live feed from the Half-Price-Hut showing which half-price tickets are 

available

• Check ticket availability with Fringe Box Office

• Call box office direct from the listings to book your tickets

• Share interesting shows and festival diary with friends by email



Technology and 

Festivals

21st 

••••

CENTURY 

••••

FESTIVALS

paul@paulgudgin.com



Social Networking
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Social Networking in Ireland

A couple of recent reports by Comscore and Ipsos MRBI 

into social media usage in Ireland have been recently 

released. They provide a snapshot of the reach and use of 

social networks such as Facebook, Twitter and Linked In, 

from an Irish perspective.

84.2% of all Irish Internet users used social networks in 84.2% of all Irish Internet users used social networks in 

December 2011.

The average Irish person spends 18 hours and 7 minutes 

online each month



Facebook

77% of all Irish internet users use 

Facebook

That average Irish person spends 4hours 10 minutes on 

Facebook per month, well ahead of competitors Google sites 

(2hrs 51mins), Microsoft sites (1hr 36mins) and RTE.ie (22 mins). 

According to Ipsos MRBI, 1.75 million or 50% of the entire Irish 

population, over the age of 15 years, use Facebook. 175,000 new 

Irish users joined the site in the last six months.



20% of those aged 55 – 64 years use Facebook and 35% of those 

check their account daily. (Ipsos MRBI)

Four in ten over 50s use the internet. Of this group the top three 

visited websites are Google (38%), Facebook (19%) and Ryanair visited websites are Google (38%), Facebook (19%) and Ryanair 

(13pc).

Of this same over 50′s group 80% have an email account, 37pc 

have a Skype account; 29pc are on Facebook, and 2pc have a blog. 

(Amárach)



Social Networking

WHY USE SOCIAL MEDIA
Generate an audience

Provide event information
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Provide event information

Maintain audience attention

Increase your knowledge

Align & connect with your competitors

Establish your authority as an expert

Run an event more productively
paul@paulgudgin.com



Festival FestivalsUK Festivals



Get people involved

Social Networking
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Social Networking
Collecting
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Waterford Airport

Killowen, N/A Waterford, Ireland

20,313 people like this.

431 check-ins

Waterford

Page

5,912 people like this

Spraoi, Waterford

Page

4,298 people like this

Kazbar Waterford

57 John Street, 0000 Waterford, Ireland

5,658 people like this.

98 check-ins

Waterford Crystal

Page

5,628 people like this.

Enjoy Waterford

Page

3,184 people like this

The Fitzwilton Hotel Waterford

Bridge Street, Waterford, Ireland

15,248 people like this.

368 check-ins

Waterford Institute of Technology Graduate 

Network

Page

841 people like this



Project Collaboration



BUILDING AUDIENCES

Review and Questions


