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Fringe History

•1947 Creation of the Edinburgh 

International Festival and birth of 

the Fringe

•1948  Fringe got its name 

21st 

••••

CENTURY 

••••

FESTIVALS

•1948  Fringe got its name 

•1955 Central Box Office

•1958  Festival Fringe Society was 

created
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Fringe Statistics

• 2,453 Shows

• 40,254 Performances

• 1,955,513 Tickets Sold
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• 1,955,513 Tickets Sold

• 17,000 Performers

• £80 Million Economic Benefit to the 

City
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Ticket Sales 

1996 - 2010
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Motivations to Perform
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Issues and Trends
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Edinburgh International Science Festival

Imaginate Children's Theatre Festival

Edinburgh International Film Festival 

Edinburgh Art Festival

Edinburgh Jazz & Blues Festival
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Edinburgh Jazz & Blues Festival

Edinburgh Military Tattoo

Edinburgh Festival Fringe

Edinburgh International Book Festival

Edinburgh International Festival

Edinburgh Mela

Scottish International Storytelling Festival 

Edinburgh's Hogmanay
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Mission

• To act on behalf of and represent the collective strengths of the Edinburgh 
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Festivals

• To develop and deliver collaborative projects and initiatives which support 

growth, product

development, leadership and audiences

• To help sustain the Festivals’, Edinburgh and Scotland’s pre-eminence as the 

world’s leading

festival destination.
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Expo funding for all Edinburgh Festivals

Edinburgh's world famous Festivals will share £2 million from the 

Scottish Government to showcase Scotland's cultural and 

creative talent.
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creative talent.

The funding will support ambitious and innovative projects for 

audiences in Scotland and overseas. They will include 

collaborations between the festivals and with international artists 

and creators.

The Edinburgh Festivals Expo Fund is designed to help maintain 

the global competitive edge of the festivals, to increase funding 

available to Scottish-based artists and practitioners and to 

encourage creative collaborations.
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� Approx 11,000 festivals take place in Ireland every year 
or in other words the equivalent of 30 events happening all over 
the country every day of the year

� Nearly 90% of festival organisers provide free events as 

IRISH FESTIVALS, IRISH LIFE
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� Nearly 90% of festival organisers provide free events as 
part of their celebrations

� There are at least 5 million attendees at free events every 
year, with over 2 million tickets sold for paying events

� On average, 1/3 of festival audiences require overnight 
accommodation

� An audience of over 7.1 million attend festival events 
yearly – at well over 1.5 times the size of the Irish population, 
this is the equivalent of every person in Ireland attending at 
least one festival event



� The indirect economic impact of spending of Irish 
festivals on other sectors of the economy can be estimated at 

IRISH FESTIVALS, IRISH LIFE
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festivals on other sectors of the economy can be estimated at 
€31.7m
� An average of 69% of festivals’ expenditure is spent in 
their local areas, meaning a direct investment of at least 
€8.9million back into local economies
� Irish Festivals could not exist without the support of 
volunteers, who gave time equivalent to 185 full time staff or 
a minimum wage bill of €2.2million
Irish festivals promote Ireland as a tourist destination 
worldwide; 30% of festivals received media coverage at an 
international level
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Influence of festivals on decision to visit Edinburgh and ScotlandInfluence of festivals on decision to visit Edinburgh and ScotlandInfluence of festivals on decision to visit Edinburgh and ScotlandInfluence of festivals on decision to visit Edinburgh and Scotland
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Whether plan to attend festivals in Edinburgh during next 12 monthsWhether plan to attend festivals in Edinburgh during next 12 monthsWhether plan to attend festivals in Edinburgh during next 12 monthsWhether plan to attend festivals in Edinburgh during next 12 months
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Manchester City Council £2.3m

Sponsorship £3.6m

Public Funding £1.2m

Other Funding £0.6m

Ticket sales £1.3m
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Ticket sales £1.3m

Total income £9m

Expenditure Amount

Festival operations £2.5m

Artistic programmes £5.4m

Marketing £1.1m

Total expenditure £9m



Aim 1 - To create an international, ambitious and extraordinary 
festival, dedicated to commissioning new work from across the 
spectrum of creativity and human endeavour

AIM 2 - To help secure Manchester’s reputation as a world 
class cultural city, celebrating its pivotal role in music, the arts, 
science, culture and innovation
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science, culture and innovation

Aim 3 - To welcome Manchester’s talent, resources and 
communities to take part in their City’s Festival, in 
extraordinary ways that reflect the Festival’s ambition

Aim 4 - To be a sustainable driver in the                          
City’s economy, ensuring that there is a lasting legacy for the 
City



• Community support

• Cultural and strategic fit with destination

• High levels of cultural and festival activity

Destination Branding Workshop

Key Themes Raised
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• A point of differentiation

• Longevity/tradition of event

• Media coverage



Tone of Press Coverage 
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Festival Volume OTS AVE

Festival Fringe 2450 1.9 billion £6.6m

Edinburgh International Festival 671 584 million £1.9m

Film Festival 412 270 million £1.2m

UK Media Analsyis
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Book Festival 519 350 million £967,122

Jazz and Blues Festival 91 37 million £162,860

Festival Cavalcade 35 21,880 £78,715

Military Tattoo 153 133 million £266,176

Bank of Scotland Fireworks 28 22,982 £63,678

Royal Mile 74 52.7 million £290,874

Fringe Sunday 12 5.5 million £33,634
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Main Countries of Origin

• USA

• Australia

• Ireland
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• Ireland

• Canada

• Italy

• Japan

• New Zealand

• South Korea

• Russia

• Germany



Programming
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Programming

“When I was first asked by the city to set it up to celebrate 
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“When I was first asked by the city to set it up to celebrate 

artists and culture from around the world, my immediate 

thought was, "There are quite a lot of festivals already." So, 

unless we could create a new cultural experience, rather than 

imitate, there wasn't much point doing it.”

Alex Poots, Director – Manchester International Festival



Programming

"What I’m trying to do with the programme 

and the theme of the programme is say, 'this 

isn’t just about the arts. This is not about 

how marvellous Beethoven is. This is trying 

to speak about how the arts reflect the world 

you live in and how they can speak to you 
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you live in and how they can speak to you 

directly about your experiences in that world. 

And they might give you some sense of 

insight, some sense of order, some sense of 

priority in terms of you coming to terms with 

the world that surrounds you.”

Jonathan Mills – Edinburgh International 

Festival



ISSUES AND TRENDS

Review and Questions


