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Table 1 Average survival rates of UK businesses in the creative
industries and elsewhere that started trading in 2003,
after one to five years (%)

Still trading after

Year 1 Year 2 Year 3 Year4  Yearh

Businesses in the creative  96.3% 84.1% 69.2% 58.0% 49.7%
industries

Businesses in the rest of 93.9% 79.4% 64.8% 54.3% 46.9%
the economy
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Table 2 Average survival rates of UK industries that started
trading in 2003, after one to five years (%)

Industry Survival rate

After After After After After

1year 2vyears 3vyears 4vyears 5vyears
Creative industries 96.3% 84.1% 69.2% 58.0% 49.7%
Mining & quarrying 86.0% 77.2% 66.2% 55.7% 49.4%
Manufacturing 93.5% 80.2% 66.0% 55.7% 48.5%
Electricity, gas and water 90.0% 75.6% 59.1% 50.7% 50.0%
sueply
Construction 94.2% 80.8% 66.9% 571% 50.3%
Wholesale, retail; certain 94.2% 78.9% 63.2% 52.0% 44.4%
repair
Hotels and restaurants 92.5% 73.0% 55.6% 431% 34.7%
Transport, storage & 94.2% 782% 62.8% 51.8% 44.0%

communication
Financial intermediation 87.2% 751% 63.0% 53.7% 46.2%

Real estate, renting & 94.2% 81.1% 67.4% 57.2% 49.7%
business

Education, health & social  94.9% 85.4% 75.1% 66.6% 60.2%
work

Other 937% 78.9% 65.1% 55.4% 48.6%
Total survival rate 94.1% 79.8% 65.2% 54.6% A471%

Total survival rate excluding 93.9% 79.4% 64.8% 54.3% 46.9%
creative industries
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