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O ¥t e A A 7 ke AY LA HA

2010 Name of Publisher
position

| E Nintendo

2 E Electronic Arts

3 Activision Blizzard'
4 I] Ubisaft

5 % Take Two

6 [S 1 S

7 % ZeniMax Media
e — THQ
Square Enix

10 % Microsoft
[ E Konami
12 E Sega

13 E Capcom
14 E Nexon

15 E Namco Bandai Games
16 E Warner Bros. Interactive

17 E Namco

18 Valve Corporation

19 E Atlus

20 Zynga

* Although partially owned by Vivend), Activision Bliz-
zard is entirely run from the US and traded on the
Nasdag)

E2 1 MA 209 AR mE2IM a5 Lig}

*Activision Blizzard 2| Z4< Vivendi 7| 82 AKstD oLt ME O|=20M =0 Nasdag OIA HHEHE.
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The most common value chains of video game Industry

1€ 30€ 40€ 30€
Retail drn_.ten DEVELOPER S PUBLISHER 3% DISTRBUTORS : 4
value chain " ’ g d

|0€ |5€

Maobile driven
value chain

Online
value chain

T3 2 HIE2 AHg Aol euiAol JIX| Aks

=
M FE: 20 ofF, ZHIY o|F, 22i2l o|E JX| Al

- 7HAANES ©@5o 2 18] JNEAE 70 HAIE (App Storedt PSN, XBLAE F3l #mjE
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agstel AY AW PrAE RFE Aol AFU] % IR PAFAS. AFHOR
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7H\Jrlﬂr Montreal ©]t} Quebec X]Qi NA A5 2 A Els
(19989 3} 20059 Abe] 50 HAES AF s, 25 37.5 HAE) A
A 7 SEE 2 ok

ZFx F3A}F Ubisoft & o] 71315 & o] &3 o2 ko] X3 Ubisoft
w1099 3F 3] 7343 o] H]E] Montreal ¥ Toronto o €%+ Ubisoft
AYUA 5474 st e5g AY T #A Fokoll ARt 35007 o] WA 1183
Aol #Aol A vY e A]le divkrt S AL o= - Hu gis (=, Avehy
ofalo} (D, g=g) oA FAEIL U A 1097 FH Aurd d=ito] HiH e AF
A =7 Aol g vkl AE wiskA S, vid e Al AAZE FHoAA R HAE
g} ste et 1 o] Ao Y fﬁ”ri A
fre A abgle]l 224 FolA AAT - dodd

G A=/ s24 NEs X]ﬂrx—qlii ded = dA

2]
25T
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S
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T Y el TN A #3314 th
[} o]: i

Size of leading online games studios in Europe

Bigpeoint (DE) Gameforge Ankama (FR) Jagex (GB) Sulake (FI)
(DE)
Founded 2002 2003 2001 2001 2000
Employees about 700 about 450 about 460 about 375 about 270
Turnover € 140 million (2010)  Ower 100 million 40 million {2010) 40 million {2010) 56,2 million (2010}
(2009}
Registered 194 million 200 million 30 million 170 million 210 millien

users

Source: ICO Partners 2011
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Global video game market by reglon Expected compound annual growth rate
by component in Europe, Middle-Eeast and Africa
from 2009 to 2013 (%)

EMEA 35,3% Asia Pasific 30,6%
or
Latin America 2,5%
s
North America 31,6%
Source: PwC 2008
6 ey
w4 2248 vde A AT
(A19¥, EMEA += Europe, Middle East, Africa
)
4
1k
0
g -

. Console/handheld games Online games
. PC games j Mobile games

. Total end-user spending

Source: Pw( 2008
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Share of the population playing video games (%)

80 —
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Consumer spending on entertainment media (€m)
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B Video (Physical and Digital)
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Source: © [HS Screen Digest, 201 |
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European consumer spending on games (€m)

10000 =
8000 1~
6000
4000
2000
. 2005 2007 2008 2009 2010

- Physicalboxed games spend . Online games spend ~ Mobile games spend

Motes: Cnline games include all consumer  Mobile games include all consumer spend-
spending on massively multiplayer online  ing on games delivered by mobile network
games, PC casual games, social network — operators’ services and leading mobile ap-
games, online console, on-demand, and PC plication stores.

digital retail

Source: & IHS Screen Digest 2011
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$114 Billion: total public company market
cap for global game sector

Payment $1 661
OQutsourcing $288
Distribution/ acessories $721

Online
$27 992

PC / Console
w/o Nintendo
$37 888
Retail
$3 865
Mobile
$10713

Nintendo
$31 329

Mote: USD$% millions, as at 9th of May 201 1
Source: @ 2011 London Venture Partners LLP

S H 8. 114 billion. 224 AY &Y A7} N4 3
(B9: 20119 5¥ 9¢ USD million)
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Viral innovation process

Traditional
innovation ._ Conception
process

- reguirement analysis
- idea geneartion
- idea evaluation

- project planning

" |Implementation > D Marketing ).

- development - production

- pretotype development - market launch and penatration
- pilot application
- testing

Source: Institute of Technology & Innovation Management, Hamburg University of Technology (TUHH)

Viral
innovation
process

- pilot application
- testing

= market launch
and penatration
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