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<¥ IV-52> Bn] QAR I = A AFE 320)(2005~2015)
(gl Wik i)

T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 1COA_G1R5

ol 3,953 5,485 7,064| 8511|10,120|11,742|13,276|14,823|16,364|17,889|19,790| 11.0%

dl=| 8972 9,314| 9,899 9,341 8,160| 7,589 8260| 8,488| 8,722| 9,180| 9,829 5.3%
EFA4 901 1,092| 1,348 1,561 1,801| 2,039| 2,261| 2,493| 2,715| 2,938| 3,222 9.6%
GA 13,826/ 15,8911 18,311 19,413 20,081 | 21,369 | 23,798 | 25,804 | 27,801 | 30,007 | 32,840 9.0%

14.9%)| 15.2%| 6.0%| 3.4%| 6.4%| 11.4%| 8.4%| 7.7%| 7.9%| 9.4%

=01 Y 5o 27Pd §ES AEEY 02 0108 B01d AAYREE
5 95.2%2 ARSI QLo U0ix| 4.8%2 AT} AKlstn Qo] EEIE Aol
2 Bopo] vlsto] njo] u]Fo] B 2 o Ueprt

[219 V-33] Bw ol S8 =718 ¥]5(2010)
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A4l Simba Informations(2010); PWC(2010); eMarketer(2009); Informa(2009); GIA(2010); AF8KPMG A+
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|
AS =5t Qe 8 =7F FolME e =2 HSS AAIShL e 2 A

U= e-Learning2 =0 %lo] QIEYlo] &8L= 9HA2 AP W4 (Direct Instruction

),

e-Learning 7B A (Cyber Campus), AAFE&(Computer Conferencing), XLSAt& H|O]
EHo] A (Database), AAFSH | AR W4 (Direct Instruction)® s 4 AT AU/

L aqlat BAE Afo|ESo] A%A E7h 2AIS UERIL Yok ofaA] oS AtolE

s
AAQl B 20 By b BEA AIREE RES ABSHE o] R

=2 ?El = =
ojAIRt, AHoz JEUIZ ST w4st50] O]FOJX|= e-LearningTd = Al=sh:=
APIESO] ST e ALAHez O A8 H2 |57t ot

20109 9§ AAGEIER AFFEE 3949 45009 €82 YHERGOon FS 5Tt
A" 9.1% 375t 201590+ 6109 8009t Ejo) o5 oz HAY=ct AE AA

‘I,

B2 ol dAFel oF 2179 Fef, FEIFE APl oF 1409 F2, EFA ARG

°F 389 E2f 2= LpERdTH
<3 IV-53> fry AAHGRIZE= AJGFE F20](2005~2015)

(w91 ek gel)

T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 1(2;(}1;

SEk 6,987] 10,011| 12,719 15,647 18,708 | 21,674 24,692 | 27,705 | 30,693 | 33,697 | 36,807 | 11.2%

ARFE= | 15,859 17,002| 17,823| 17,173| 15,085| 14,008 | 15,363 | 15,864 | 16,359|17,292 | 18,281 5.5%

EFA4 1,592 1,994| 2,426| 2,869| 3,329| 3,763| 4,205| 4,653| 5,092| 5533| 5992| 9.8%

A 24,438| 29,007 32,968| 35,689 37,122 39,445 44,260 | 48,222 52,144 | 56,523 | 61,080 9.1%

18.7%| 13.7%| 8.3%| 4.0%| 6.3%| 12.2%| 9.0%| 8.1%| 8.4%| 8.1%

A= Simba Informations(2010); PWC(2010); eMarketer(2009); Informa(2009); GIA(2010); AF4KPMG A+
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A4l Simba Informations(2010); PWC(2010); eMarketer(2009); Informa(2009); GIA(2010); AP8KPMG A
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3. oblobl AARTHE Ae] F8 5
7). olAloll AN AR T A TP 8 A

20100 OFAJoHH AJAVIEFHA AR 2639 9,700% P2 UEHON &£ 5
b Agat 9.6% S7Fste] 2015W0= oF 4179 2,600% ol olE o= AYHC
MR AVERE ol2fdAlgol of 1459 29, BEIHER Aol of 949 2], &%
2ol oF 259 ERIE UET 9ltk20109 71E).

201097H 2015W7HA]9] ARt JgES FEER HY oldAIol 11.6%, &F
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2ol o 10.2%, BEIRE B20] o 59% 4L AR FEEACH, otAlop A4
FEIE= AGE 201190 7 =2 AAES Boltpt AFE APAME Sold o=
ol /= AT,
<X IV-54> ofrlo} AAAR I X AR F0](2005~2015)
(S gk g)
" 10-15
T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | o, o
olgd | 4,122 6,071] 7,798] 10,079] 12,254|14,505|16,773/19,019| 21,279 23,522 25,144| 11.6%
AuFH= | 9.356]10,310( 10,927] 11,061| 9,880| 9,374 10,436/10,890|11,341(12,070|12,488 | 5.9%
el 939 1,209| 1,488| 1,848| 2,181| 2,518| 2,856| 3,194| 3,530| 3,862| 4,093| 10.2%
A | 14,417] 17,590 20,212 22,988 24,315 26,397| 30,065| 33,104 36,149 39,454 41,726 |  9.6%
A
H i] 22.0%| 14.9%| 13.7%| 5.8%| 8.6%| 13.9%| 10.1%| 9.2%| 9.1%| 5.8%
ooE

A2 Simba Informations(2010); PWC(2010); eMarketer(2009); Informa(2009); GIA(2010);

APAKPMG A7
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(28 IV-35]

opAlo} ] o

= 7P ¥]%(2010)

7|EtotAlo
5,506
21.2%

A2 Simba Informations(2010); PWC(2010); eMarketer(2009); Informa(2009); GIA(2010);

Arol Je AAA 5o BRY Aao] olgido] A 2EHD Uk @Y H FT
qol 53 M F U2 A9 AAE gdsts AMel S sh A9 Atglo] Axpt
gistut A BRY e FMsH ool o2 @e W F ol2do Hg ARt
TE3] F715tn ol EAo =L 2005ANE AAE AR Clo 2§ A4S 5 4
olch, E3 URo] HAAALES DEFBEA UEYITAS S AR (TA LR )
20061 190 20069 RE] 2010971119 uet Mo RA [TAAS MG S Lmsto] Al
PEolct olald BESY AL Awolalyd AN of2d BElEe} AAE o]
g A7t A% Sol o]2ojAln 9t

S22 ANFRIAL ol £2 W15 R 1Y wE 93EE 8o oz 3
et S8] 2011900 o 18.6% HFES UEP 2o oSHct

APKPMG A3



4. FRNA ANYR A= 2G| Fo B
20109 FE0IE AAPEIZRX AFHF2E 329 30008 E2l2 UERG
A" 11.5% d7dstod 20150+ 489 7,100%F E2fo] o]& Aoz %

AR AFER = olJdAlAdo] oF 1559 E8, JEIEFHEIL oF 109 %Ei, %
o] oF 279 &9 H|FZ AMX|ot o FT 5 AFYAFHFES ol
7Y =2 13.6%, &34 Aol O HE G+ 12.1%, JEIEHEALY Hoe= 7.8% &
T2 oEE 3t

<3 IV-55> ZF9m] (AR I = AR F0](2005~2015)

T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 1COA_G1}§
Sk 409 617 820| 1,062| 1,303| 1,551| 1,802 2,064| 2,331| 2,601| 2,935| 13.6%
R = 928| 1,048 1,149| 1,165 1,050| 1,003| 1,121| 1,182| 1,242| 1,335| 1,458 7.8%
&4 93| 123| 156| 195| 232\ 269| 307 347 387 427 478 121%

A 1,430| 1,788| 2,125| 2,422| 2,585| 2,823| 3,230| 3,593| 3,959| 4,363| 4,871| 11.5%
A H]
AL E
A}=4d: Simba Informations(2010); PWC(2010); eMarketer(2009); Informa(2009); GIA(2010); AHKPMG A4

25.0%| 18.9%| 13.9%| 6.7%| 9.2%| 14.4%| 11.2%| 10.2% | 10.2%| 11.6%

5. QAloR ol AAARTE= Alde] o Fa

20109 && AAPHEIEX AIFHZE 49 6007 E2l2 UERGC Eﬂ, gs st A
T 5.3%2 Z7HAIE 715t 201590 59 2,600%F @i o] Aoz JYwEct
MR AlFE R olgfd Aol oF 79 92009t ©9, AEIRI=T} 504 1,200%F €812 4
Ebtct

2010 F € 201597HA19] AE+ FFES olgld Al F= AEH 13.5%Y S7HA
S 7H Aoz AdEn JEIH== AGF 7.7%2 %7}*117} of Akt

o,

<E IV-56> &5 AAABZH= AR F0](2005~2015)

T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 1&55
olefy 239| 349 437\ 552| 673] 792 915 1,042| 1,175| 1,317| 1,492| 13.5%
AR = 542| 593| 612| 606| 543| 512| 570| 596 626 676 741 7.7%
E5A 54/ 70 83| 101| 120 138 156| 175| 195 216 243| 12.0%
A 835/ 1,011| 1,132| 1,260 1,336 1,442 1,641| 1,813| 1,996| 2,209| 2475 11.4%
A
A 21.0%| 11.9%| 11.3%| 6.1%| 7.9% 13.8%| 10.5%|10.1%| 10.7% | 12.1%

A= Simba Informations(2010); PWC(2010); eMarketer(2009); Informa(2009); GIA(2010); AFEKPMG A+



QAMotYotd W £ =718 H|5S AHEH SHTt 86.4% 5 AHAlotH, °F 13.6%S W
AR 7t AFA]shaL Qlct

[Z13 IV-36] QAlolold W 2 =71E
H]Z(2009)

A4l Simba Informations(2010); PWC(2010); eMarketer(2009); Informa(2009); GIA(2010); AP8KPMG A+

6. s &/oPre7H AR = Ao 2 T

20109 & % otmg|7td AAZHEIRR AZFZE 199 D22 YEYon F$ 5
A A" 10.6%Y S7HIE 715t 201590 oF 329 €80 o]& Aoz AT

=3

AR AGERE olfdAldo] of 10.59 G, FEIHATT 689 G2 UEdHT &
A A 2 of 19 81T Zejojth2010d 71E).

20109FE 201597FA1Q] AE JECIHY 12.6%, BEZHE 6.9%, &F4 11.2%
So& Uegon Ad du HdFES & o, 20119 M 522 4FES Y

A= ATH13.3%)

<3 N-57> F%/o}Z g7} XA AR FE = XA F0)(2005~2015)
(ko] ek ge)

T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 1COA_G1R5
SIE 293 434 587 756 904 | 1,053| 1,212 | 1,370 | 1,535 | 1,703 | 1,910 | 12.6%
A H e = 664 737 823 830 729 681 754 784 818 874 949 6.9%
EFA 67 86 112 139 161 183 206 230 255 280 311 11.2%

o7 1,024 | 1,257| 1,522| 1,725| 1,794 | 1,917 | 2,172| 2,384 | 2,607 | 2,856 | 3,169 | 10.6%
Aoy

Jep 22.8%\|21.0% | 13.4% | 4.0%| 6.9%|13.3% | 9.7% | 9.4% | 9.5% |11.0%

A& Simba Informations(2010); PWC(2010); eMarketer(2009); Informa(2009); GIA(2010); AFEKPMG A+



