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T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015

2IE 179 183 179 181 163 193 190 189 191 195 201 0.8%
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A58l EPM Communications(2010); UN(2008); PWC(2010); 2F4KPMG(2010)
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Entertainment/Character: $.43 (16.80%)

Other: $.57 (22.27%)

Sports: $.33 (12.89%)
Art: $.21 (8.20%)

Corporate Trademark and Brand: $.42 (16.41%)
Fashion: $.60 (23.44%)

A=l EPM Communications(2010)
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Other: $.33 (12.99%)

HBA: $.12 (4.72%)
Food/Beverage: $.11 (4.33%)

Apparel/Accessories/Footwear: $1.12 (44.09%)
Gifts/Novelties: $.11 (4.33%)

Stationery/Paper: §.15 (5.91%)

Home Furnishings/Housewares/Domestics: $.18 (7.09%)

Publishing: $.11 (4.33%)
Toys/Interactive Games: $.31 (12.20%)

A5 EPM Communications(2010)
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Other: $.03 (1.18%)
Australia/New Zealand: $.26 (10.20%)

Latin America: $.01 (0.39%)

Asia: $.23 (9.02%)

Europe: $.21 (8.24%)

U.S./Canada: $1.81 (70.98%)

A5 EPM Communications(2010)
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= 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 CAGR
ZYE 159 162 159 161 145 167 164 162 162 164 167 0.0%
AREAZ| 1,691 1,705 1,671 1,687 1,505 1,733| 1,700| 1,682| 1,684| 1,700| 1,732 0.0%
5 716 719 705 694 620 713 700 693 693 700 713 0.0%
A | 2.566] 2,587] 2,535 2.542] 2,270 2.613] 2.564| 2,537 2,540] 2,565| 2.612] 0.0%
A2 EPM Communications(2010); UN(2008); PWC(2010); AFEKPMG(2010)
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71e} Red Booster, McDonald's
The Wiggles, Australian Football League, National Rugby
E o]kl League, Wallabies(Australian Rugby Union team), Cancer Council

Australia
Z=21: EPM Communications(2010); UNDP(2008); CIA World Factbook(2010); Screen Digest; AF4KPMG(2010)
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Entertainment/Character: .38 (16.81%)

Other: $.50 (22.12%)

Sports: $.30 (13.27%)
Art: 5.18 (7]96%)

Corporate Trademark and Brand: $.37 (16.37%)
Fashion: $.53 (23.45%)

A2 EPM Communications(2010)
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Other: $.30 (13.22%)

HBA: $.12 (5.29%)

Food/Beverage: .10 (4.41%) Apparel/Accessories/Footwear: $.99 (43.61%)

Gifts/Novelties: 5.10 (4.41%)

Stationery/Paper: $.13 (5.73%)

Home Furnishings/Housewares/Domestics: $.16 (7.05%)

Publishing: $.10 (4.41%)
Toys/Interactive Games: $.27 (11.89%)

A= EPM Communications(2010)
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Australia/New Zealand: $.24 (10.62%) Other: $.02 (0.88%)

Latin America: $.01 (0.44%)

Asia: $.21 (9.29%)

Europe: 5.18 (7.96%)

U.5./Canada: $1.60 (70.80%)

A= EPM Communications(2010)
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