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Al gars] 28U T2 Publicis 152 UlH0] FE8AR! ZenithOptimedia, Ul *dL8AF
QI WAl ol AlF ulcjo] ZEEAF Universal McCann, WPPLE AlE Ui 24T Group M,
2008 100l WPPLEOl UHUSH AVIZRAPIARD TNSYF F= AVIEAPIHQI WARC(World
Advertising Research Center), 7148 71Q1 Zelo| AIESRRATIEAPWC), U= IEHSH IF
AEA MAGNA 5°l skl It} Teju} of2] RIS BH A FuAPge] wrt A st 41 B
I,

o =ujEfo] 4] oflo]X|(Advertising Age)d A SAALRES! ‘Annual 20090 &= 2008
~20119 470 7IZte] oj= U AA Faslof oigh MAl 3t FuFAE] AlE )Y
of ofo]dAl AEAE HH ZgZAott 4 20099 U= Farwlo] izt o FoA=
O]= Interpublic & A8 Magnats 16.1% Hd&, ZZA  Publicis AL
ZenithOptimediat 12.9% 44, @= WPP AEA 1F M2 8.0%% TAE 55
o & HIAAE= PWC, MAGNAS At&E A15HL ZenithOptimedia®l GI°lEE E
2 APKPMGY A 2AME WAE A&sto] 201597HAY] &S AYsHA
20109 AIAl B2 AG f2e olidED whE 7] 350 2009F -10.1%2] OfojHA
373olA glojut AddiY] 4.5% 373 4,5729 9,138%F ZRjo] 2T Aoz FAEHC
20109 &1 AIgel 8 44 UiAl & TV 1 ARG AddH] 57% S7HAE 71Est
T, A A E 2 -1.8%, -3.2%2 AAA, e 1.8%, &9+ 5.8%, =7 7.6%,
AU 20% S 715, AMUIAIY] T35 stfAle AUl tfA|e] =2 ASAE EoFH
uiAIzE =t At ook, 28 40 uiAle] FiugPe AR A4Sk QIEfUl ufA|
2 o]Fsh= FAoltt,

<3t [I-1> AA 32 A =2 3 3%
(bl ek )
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T 2005 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 5
CAGR
TV 159,308 | 170,267 | 180427 | 185728 | 171546 | 181,276 | 192,194 | 204172 | 216262 | 229227 |243195 | 6.1%
Al 124338 | 128975 | 130,279 | 123194 | 102,037 | 100229 | 99121 | 98076 | 97234 | 96635 | 96348 |-0.8%
A 90,753 | 57,082 | 59181 | 56596 | 45117 | 43662 | 42580 | 41,701 | 40,720 | 39,838 | 39,060 |-2.2%
e 30,803 | 37,292 | 38578 | 37,639 | 33614 | 34231 | 35245 | 36705 | 37989 | 39457 | 41,094 | 37%
5 26506 | 29019 | 31760 | 31909 | 28994 | 30,686 | 32573 | 34426 | 36399 | 38445 | 40,620 | 5.8%
=% 1,907 2,023 2,268 2,380 2,178 2,324 2,501 2,688 2,889 3,107 3,347 | 7.6%
AEY 22,516 | 29,686 | 40,151 49383 | 54069 | 64,884 | 77868 | 93229 | 110,619 | 130,820 | 154287 | 18.9%
A 426,131 | 454,844 | 482,644 | 486829 | 437,555 | 457,201 | 482,090 | 510996 | 542,113 | 577,529 | 617,950 | 6.2%
zii?g] - 6.7% 6.1% 0.9% -10.1% | 4.5% 54% 6.0% 6.1% 6.5% 7.0% -
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A& ZenithOptimedia(2010); 2F3KPMG
Al 19 GOl TV AFE 2010~20159 571 B9 AFA 6.1%% HALES EY
Aoz MY 22 7|3t SO AFE T A2 -0.8%, DAl T AT -2.2%2] Of

o w o
oA JBNE 7152 ZoR FPEN. Eet 2t g A2 3.7%, %9 FiL A
2 5.8%, =7 L A= 7.6%, < 15*1 FA ARG 18.9%9 EAE BE JloR A
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Am: ZenithOptimedia(2010); AF3KPMG

AA Fa AgollA A i, Es] AMuiAe] AFAER-EC] FHAEL Qe 7HeH
20109 TV F1 ARG 1,8129 7,600%F 229 2= AdUH] 57% 4L A=
o et A&, AAe AFEIE AR Qs vt TV A2 BES] S7tsto]
A U A 1Y A¥e A fAIE Aoz BRIty Fa AIGY Al 2 tiAI)I AlE
AP Ay 1.8% dAagh 1,0029 2,9008F 28 25 7S oH, 21.9%2 Al
BARES ARIstL =Y thd 1 vlEo] Zdasty Qlok ol /3 5 AAF K9S
ZAo g2 QIAujA| et W R0 shto] FEA|aL Q17| mFo|tt, 201089 Al FL
AV AddiE] 3.2% dASE 4369 6,200%F 22, 2HH A2 1.8% 571sE 3429
3,1009F @25 7155, 2 9.5%, 7.5% AGARES B0 Al 39 uiA2 Z2bAd
QIEIYl Fa A2 20098 2+ UiAC] Al 27t HAEE 7FUAME 9.5%2 A%
E2 7155 5 20109 UEHY F A2 AdY] 20.0% 57e 6482 8,400%F 2
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2006 2007 2008 2009 2010 2011 20z 2013 2014 2015
TV 6.9% 6.0% 2.9% -7.6% 57% 6.0% 6.2% 5.9% 6.0% 6.1%
HE 37% 1.0% -5.4% -17.2% -1.8% -1.1% -1.1% -0.9% -0.6% -0.3%
R 3.3% 2.8% -4.4% -20.3% -3.2% -2.5% -2.1% -2.4% -2.2% -2.0%
[= =X 4.2% 3.4% -2.4% -10.7% 1.8% 3.0% 4.1% 3.5% 39% 41%
——=g 9.5% 9.4% 0.5% -9.1% 5.8% 6.2% 5.7% 5.7% 5.6% 5 7%
=% 6.1% 12.1% 4.9% -8.5% 6.7% 7.6% 7.5% 7.5% 7.6% T7%
——olEu| 31.8% 353% 23.0% 9.5% 20.0% 20.0% 19.7% 18.7% 18.3% 17.9%
Fabs | 6.7% 6.1% 0.9% -10.1% 4.5% 5.4% 6.0% 6.1% 6.5% 7.0%
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Amd: ZenithOptimedia(2010); AFEKPMG
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2010 AIAl 331 A2 45729 9,138%F FR= AEY] 45% 88E Ao F7GH

M, 2010~20159 6.2%2 AEH TG E(CAGR)= 7152
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T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 9
CAGR

Huld 174,256 | 182,071 | 186,758 | 179,762 | 156,972 | 157,852 | 161,633 | 167,015 | 173,363 | 181,426 | 191,551 | 3.9%

fr44 131,313 | 141,575 | 152,109 | 153,866 | 133,224 | 135751 | 139934 | 144,583 | 149224 | 154343 | 160,039 | 3.3%

oFrlolA 83211 | 88392 | 93494 | 95577 | 92571 | 102,342 | 112,683 | 124,383 | 136814 | 150,093 | 165784 | 10.1%

Qoo 9999 | 10,349 | 11430 | 11755 | 11,385 | 12271 | 13216 | 14129 | 15200 | 16354 | 17,657 | 7.5%

o-nlkil 18593 | 21472 | 25110 | 28932 | 28941 | 33119 | 37,013 | 41,374 | 46086 | ©51,328 | 57,206 | 116%

F5/orzel7}

p 8759 | 1098 | 13743 | 16936 | 14462 | 15956 | 17710 | 19512 | 21,426 | 23486 | 25714 | 10.0%

A 426,131 | 454844 | 482,644 | 486829 | 437555 | 457,201 | 482,090 | 510,996 | 542,113 | 577,529 | 617,950 | 6.2%

Aoy

ey - 6.7% 6.1% 0.9% -10.1% 4.5% 54% 6.0% 6.1% 6.5% 7.0% -
ooE

A= ZenithOptimedia(2010); AKPMG

20109 AGE AA o AFE 2EE FEH719 AuiolA Hojuyt AdAsta Qlont 0]
=, 58, €8 5 AT T AR AFEHe v, 53, e 59 opxopd, Fd]
H, Fe/orme7ia AR ol He AAAE Holu ot IUpEE AmEW 0]a
w8, 48 5 AXF FuAG9 stHo]l wol "ok AA ool Fu Al oj=
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HH AMA F A2 2010~20159 50E AEFAETE 6.2%S VST Hoz Y
Yoy, Sojdy f849 pid AGAETES 4 3.9%, 3.3%, 2= 7|t ofAjordI; &
SOl 7 10.1%, 11.6%= CI&EHt. o= S=ia Hepd 5 AS=9 10%s etk
BAASGER Qsto] o Ao FZARA FFS 715 AoR Fo|EH
[ T-5] A9Y Fa A AGE F0]
0% 87% 65% T0% g%
B.1% 54% B.0% B.1%
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2008 2007 2008 2009 2010 2011 2012 2013 2014 2015
_E-Ell 4.5% 2.6% -3.7% -12.7% 0.6% 2.3% 3.4% 3.8% 4.7% 5.6%
gﬁ TE% T.4% 1.2% -13.4% 1.9% 3.1% 3.3% 3.2% 3.4% 3.7%
_OI-MOI- 5.2% 5.8% 2.2% -3.1% 10.6% 10.1% 10.4% 10.0% 10.1% 10.1%
oo ob 3.5% 10.4% 2.8% -3.1% T.E% T.T% 5.9% T.6% T.6% 8.0%
_E‘;."Ell 15.5% 16.9% 15.2% 0.0% 14 4% 11.8% 11.8% 11.4% 11.4% 11.5%
EE—OI-JI_EEI- 25.4% 25.1% 23.2% -14.6% 10.3% 11.0% 10.2% 9.8% 9.6% 9.5%
_“_Exu 6.7% 65.1% 0.9% -10.1% 4 5% 5.4% 65.0% 6.1% 6.5% T.0%
A3l ZenithOptimedia(2010); AFPAKPMG
20109 A9YE AFEGES 50| 34.5%, 91 29.7%, OFAlot 22.4%, Aot o}l 2 7%,
290 7.2%, 5&/°t28 717t 3.5%5 AFA|otal QT F0]eF /o] ZF 34.5%%F 29.7%
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O AIA 10th Fae] 2=y

AA 10t FH] Hi=ol= A 8 % L&OJ v A 59 F 9 TEk lﬂ_ﬂ‘rﬂ olgg]
o}, iy} o] EgtEo] k. Foll Hi= e g Fpolu) Tl AlA Fa AL 2005 d
09-2010d AlA 4915 2Tdch

VS

2.8%, 20109 5.3%, 20151 9.4%= H]OWOL wAS ASsn 20
2015\d0] HH Zo =yl QR T} obA AA 299 Fa A

A3 Ao MA Fane] 1/320 32.5%% Ak 9o, o3 U
A% whek xjolth, aE]al AA 10W] FaH] Bfa2 AlA Far]

AT vl A o
A 97M=2] A 37.1% <+
69.6% 5 2HAskaL Atk

o,

<¥E> AA 10t F8] B

=9 2010 o =9 2015 1]
1 S 148,704 1 vt 179,362
2 SR 42,621 2 Zar 58,218
3 =d 25,292 3 i 49,378
4 Z2 24,159 4 =d 29,344
5 EEa 19,961 5 EEs 22,300
6 Hapg 14,243 6 Hekd 18,662
7 s 2 13,999 7 s 2 16,904
8 olghz]o} 10,941 8 2 Alo} 15,402
9 A 10,328 9 A 14,306
10 ek 9,148 10 o|ghz]o} 11,879

A=m: ZenithOptimedia(2010); AF3KPMG




