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T 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 5
CAGR

TV 46,629 | 49,662 | 54,095 | 55360 | 47,728 | 48,833 | 50488 | 52,194 | 53796 | 55446 | 57170 | 3.2%
A& 38,925 | 40,524 | 41,207 | 39,051 | 33533 | 33208 | 33070 | 32,905 | 32717 | 32,554 | 32436 |-0.5%
A 21,672 | 22294 | 22,538 | 21,946 | 17,595 | 17,056 | 16,765 | 16,533 | 16,246 | 15985 | 15748 |-1.6%

Ea=el 7434 7,942 8,369 8,406 7,280 7,331 7,440 7613 7,133 7,869 8,015 | 1.8%
%9 9,345 | 10216 | 11,140 | 11,375 9,131 9,176 9,315 9,458 9,569 9,677 9,789 | 1.3%
=% 1,095 1,111 1,172 1,143 945 944 960 979 993 1,008 1,023 | 1.6%

QTE 6,213 9,826 | 13,588 | 16585 | 17,012 | 19203 | 21,896 | 24900 | 28170 | 31804 | 35857 | 13.3%

3 131,313 | 141,575 | 152,109 | 153866 | 133224 | 135751 | 139,934 | 144,583 | 149,224 | 154,343 | 160,039 | 3.3%
A
A

- 7.8% 7.4% 12% | -134% | 1.9% 3.1% 3.3% 3.2% 3.4% 3.7% -

A}2: ZenithOptimedia(2010); APHKPMG
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2008 2007 2008 2009 2010 2011 2012 2013 2014 2015
— TV 6.5% 8.9% 2.3% -13.8% 2.3% 3.4% 3.4% 3.1% 3.1% 3.1%
g 4.1% 1.7% 5.2% -14.1% -1.0% 0.4% 0.5% 0.6% 0.5% 0.4%
—E 2.8% 1.1% -2.6% -19.8% 2.1% -1.7% -1.4% -1.7% -1.6% -1.5%
Ea =y 6.8% 5.4% 0.4% -13.4% 0.7% 1.5% 2.3% 1.6% 1.8% 1.9%
s 9.3% 9.0% 2.1% -19.7% 0.5% 1.5% 1.5% 1.2% 1.1% 1.2%
SE 1.5% 5.5% -2.5% -17.3% 0.2% 1.8% 2.0% 1.5% 1.5% 1.5%
_gE-‘;‘ﬂJ 58.2% 38.3% 22.1% 2.6% 12.9% 14.0% 13.7% 13.1% 12.9% 12.7%
| T.E% 7.4% 1.2% -13.4% 1.8% 3.1% 3.3% 3.2% 3.4% 3.7%

A2l ZenithOptimedia(2010); AF4KPMG
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T | 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 10°1

CAGR
TV 6,402 6,082 6,263 5,950 5,296 5,294 | 5345 5,433 5479 | 5,537 5,600 | 11%
Al 7,727 7,397 7,371 6,486 5,054 | 4810 4,577 | 4334 | 4103 | 3,885 3,683 | -52%
A 2,978 | 2,879 2,769 2,495 1,892 1,791 1,706 1,617 1,533 1,454 1,380 | —5.1%
2] e 821 849 864 802 722 707 686 701 689 684 679 | 0.8%
%9 1,412 1,468 1,536 1,479 1,251 1,255 1,258 1,275 1,278 1,283 1,288 | 0.5%
=% 296 296 321 321 291 299 311 321 332 342 354 | 3.4%

Y 2,152 3,175 4,430 5,277 5,289 5,805 6,426 7,035 7,733 8,488 9317 | 9.9%

A 21,788 | 22,146 | 23554 | 22,810 | 19,795 | 19,961 | 20,308 | 20,716 | 21,146 | 21,673 | 22,300 | 2.2%

@@ﬁeﬂ] - 1.6% 6.4% | —3.2% | —132% | 0.8% 1.7% 2.0% 2.1% 2.5% 2.9% -
PTE

A= ZenithOptimedia(2010); AKPMG
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— TV -6.0% 3.0% -6.0% -11.0% 0.0% 1.0% 1.6% 0.8% 1.1% 1.1%
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a2 4.0% 4.6% 3.7% -15.4% 0.3% 0.2% 1.4% 0.2% 0.4% 0.4%
=% 0.0% B.4% 0.0% 8.3% 2.7% 4.0% 3.3% 3.3% 3.3% 3.3%
m—lEdl|  47.5% 39.5% 19.1% 0.2% 9.8% 10.7% 9.5% 9.9% 9.8% 9.8%
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Am: ZenithOptimedia(2010); AF3KPMG
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2 wolt Rof ofiges WA HATA AFEA F§ 02 242 4~79F 7]
S92 Ropd Murle] ZUEL AHuY SEe Ml SAs] Fuy] A
Fo] AW Yol Lopse fHMoR Frksldt 1 FoME BBEEL 30% ol
¥ F7Ko0] At Asl ATAE 0%t 712 otk AEEHARE o
ujclol, ALER}, HIEUAgAIY Bobw 10%tlel £7HE Ol vl 247 oo g

<x M-14> G 249 109 Fazn] A-

i
M

O
9,

9] Hol 09(q) Addin] 20099 S75E(%)
1 2] 18.6 24.6
2 AELE 15.6 36.6
3 JAEECIHE & wt]o] 12.2 14.2
4 o3 & &% 8.5 7.7
5 AL A A 7.1 22.8
6 As2k 6.8 11.7
7 E=he 5.2 1.6
8 EEE 4.6 -5.5
9 HZU 2 & Ak 4.6 11.5
10 o]oF 3.2 7.4

A}=4: Nielsen Media Research(2010)

4) GZNA 713 Q17|YE AAu|t)e] Facebook

F=olA Facebooks 3,685%F WAt= 7 Q7= AdujgojMu]solc) x| Lof &
Mg B0 Qe Twitterd WAt £ 3000%He] ZHAQl F7148S Holal Jon o
S APOlEQ] BHEAL Lol A RUIX| = $£A]E Hold o}, gia|d o= HASHA] @2
° A|ESS M2 AMEE AtolEgt ulude ) F7hg0] WAL gast: RS W
QY.
<® M-15> 95 39 10 2Avicjo] Alo]= a4
(2 =4, %)
=9 2An|t)o] 2008 8¢ 2009 9¥ IAdiH] S7HE
1 Facebook.com 15,195 36,855 142.5
2 Bebo 11,895 29,444 147.5
3 Windows Live Profile = 6,891 =
4 My space Sites 8,335 6,531 —21.6
5 Twitter.com 30 2,670 3,237.5
6 Digg.com 1,311 1,759 34.2
7 Friends Reunited Group 3,271 1,629 —50.2
8 Tagged.com 669 1,625 142.9
9 Deviantart.com 900 1,453 61.4




10 | Buzznet 937 1,370 46.2
2/dn|tjo] Alo]E 27,118 29,444 8.6
AN HHEA} A 34,489 36,355 6.9

A5: ComScore(2010)

20108 ZFA F ARG die] 3.4% /4743t 1399 9,900%F B2 =S 7S5
2009% -9.5%°] Oto] oA et A A 2010~20159 AFHE
FE(CAGR)Y 3.8%= 2010958 mid AXAQ &S & Aoz AYdn, ZgA
A 599 J= thFoz FuH] XEFo] Y2 Yz MARNCRE 79 FLE
gstal Qict,

o rlr oXx :

<® WM-16> TP Ja A% 7w @ A%

'10-"1
T 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 5
CAGR
TV 4,738 4,952 5,154 4,924 4,417 4,510 4,581 4,573 4,610 4,636 4,671 | 0.7%
A 2,284 2,307 2,249 2,242 2,062 2,093 2,128 2,153 2,181 2,209 2,241 | 1.4%
A 3,086 3,073 2,965 2,833 2,291 2,205 2,125 2,036 1,955 1,876 1,804 _;'9
o
Zr] e 1,164 1,182 1,123 1,086 966 974 977 975 974 973 973 | 0.0%
%9 1,585 1,589 1,613 1,644 1,463 1,493 1,523 1,545 1,571 1,594 1,621 | 1.7%
=% 114 120 130 110 89 88 87 86 85 83 82 _;'4
o
IEY 898 1,252 1,694 2,107 2,245 2,635 3,078 3,589 4,154 4,790 5,512 | 15.9%
A 13,869 | 14,475 | 14,928 | 14,946 | 13,633 | 13,999 | 14,500 | 14,956 | 15,529 | 16,161 | 16,904 | 3.8%
A ]
JepE - 4.4% 3.1% 01% | -95% | 3.4% 3.6% 3.1% 3.8% 4.1% 4.6% -
ooE

Z}2d: ZenithOptimedia(2010); AF8KPMG
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0% 5%
4.4% 46%
= 26% 28% 41%
3% ] | a5
0%
b 2%
0% b oo%
F-I%
10%
Fo-a%
0% | 5%
b o-z%
-10%
b -10%
-I10% -12%
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
— T 4.5% 4.1% -4 5% -10.3% 2.1% 1.6% 0.2% 0.8% 0.6% 0.8%
Mz 1.0% 2.5% 0.3% £.0% 1.5% 1.7% 1.1% 1.3% 1.3% 1.5%
— 0.4% 3.5% -4.5% -19.1% ET% 3T% -4.2% -4.0% -4.0% 3.8%
acle 1.5% -5.0% 3.3% -11.0% 0.8% 0.3% 03% 0.1% 0.1% 0.0%
————g| 0.3% 1.5% 1.9% -11.0% 2.0% 2.0% 1.4% 1.7% 1.5% 1.7%
=& 5.3% 2.3% -15.4% -19.1% -1.2% ERL -1.2% -1.4% -1.5% -1.5%
—oigel | 394% 35.3% 24.4% 6.5% 17.4% 16.8% 16.6% 15.7% 15.3% 15.1%
—E4H 4.4% 3.1% 0.1% 9.5% 3.4% 3.6% 3.1% 3.8% 4.1% 4.6%

A}2: ZenithOptimedia(2010); APHKPMG
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%0l 15~20%° 3t L AGstdth, £ mdA £0] F1 Al 10%0l sigshs 1
o FEO A 25 A+ o2 AsHE P Aol 20108 Tl FEHol whet
Metrobus, Clear Channe, CBS & d17|9= <

Ft, ol= gAY LUAAES X2 CQIE]

E oJu]A] Alaet QIAwof FAAARl g A
O FE AR o] 2AlEY W dA

= P AF2S AA 399 8 199 F AFeR 201092 AAH] 1.8% J7dst
2529 92009t €8 25 7IE3st0, 2008 -0.8%, 20097 -9.8%%] OfojuyA /g7t
A &8st 5L A 2010~20158 AEHFIFE(CAGR)S 3.0%= 2010 5-E Of
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(SH): wlk )
'10-"1
T 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 5
CAGR
TV 5,754 6,023 6,085 5,909 5,108 5,108 5,155 5,199 5,224 5,286 5,338 0.9%
Al 9,836 9,994 10,100 9,859 9,264 9,484 9,695 9,918 10,108 10,378 10,639 2.3%
A 5,695 5,871 5,934 5,782 4,663 4545 4,492 4 475 4416 4,395 4366 | —0.8%
Einsel 972 996 1,088 1,041 985 1,032 1,072 1,115 1,154 1,204 1,254 4.0%
2.9] 1,126 1,152 1,201 1,179 1,032 1,034 1,053 1,070 1,084 1,106 1,126 1.7%
=% 193 171 155 113 100 97 95 91 89 87 84 | -2.7%
ol 1,218 2,196 3,066 3,607 3,700 3,993 4,434 4,892 5,380 5,940 6,536 | 10.4%
S| 24,794 26,403 27,629 27,540 24,852 25,292 25,996 26,759 27,456 28,395 29,344 3.0%
A
JEpE - 6.5% 4.6% =0.3% -9.8% 1.8% 2.8% 2.9% 2.6% 3.4% 3.3% -
o o&

A= ZenithOptimedia(2010); AFEKPMG



-30% -12%

2006 2007 2008 2008 2010 2011 2012 2013 2014 2015

—TV 47% 1.0% 2.9% 13.6% 0.0% 0.9% 0.8% 0.5% 1.2% 1.0%
Mg 1.6% 1.1% 2.4% 5.0% 2.4% 2.2% 2.3% 1.9% 27% 2.5%

& 3.1% 1.1% 26% -19.4% 25% -1.2% 0.4% 1.3% 0.5% 0.7%
tje 2.5% 9.2% -43% 5.4% 47% 3.9% 4.0% 3.6% 43% 4.1%
=g 2.3% 43% 1.8% -12.5% 0.2% 1.9% 1.6% 1.3% 2.0% 1.8%
a3 -11.4% B.4% 27.1% -11.5% 3.2% 21% 3.5% 2.9% 2.4% 2.6%
—lmd | 80.3% 39.6% 19.3% 1.2% 7.9% 11.0% 10.3% 10.0% 10.4% 10.0%
A 6.5% 46% 0.3% 9.8% 1.8% 2.8% 2.9% 2.6% 3.4% 3.3%

A& ZenithOptimedia(2010); 2F3KPMG
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2) 599 100 FazH] A

Loy Fuu] AF0] 2 RoFe G502 o 209 AR oHE AFAL You], 54
AFBA, BT Bopt 102 R ol4e, WAL, oE, 22T 5 IAE,

5l -l
R, 20080l o]0 20090l = 19E AFAISIATY, WHH
1%, 5.3%, 3.9%% & , i1k
T 10.1% @AsSHYTh Es5t oY WA B4l 20k 2 15.5%, 26.7% HdA5H] &9
7F eyttt ojof whsto] oJoFE2 12.2% S7Fstil, 2008 109 Holdd =22kQl A
A7) g2 st

2 rlO
i
HESS

<® M-18> %9 491 109 i A% Lo}

P 20081 2009 AdoiE] 2009
o} Farn] Ho} Fa1H] SHE(%)
1 5 2,764.8 = 2,986.8 8.0
2 E-9491 1,805.4 E-0-40 1,659.1 -8.1
3 AR} 1,523.9 252t 1,4435 -5.3
4 A3 1,306.4 A3 1,254.9 -3.9
5 A AL 963.7 HAEaL 866.3 -10.1
6 =& 799.5 ool 734.7 12.2
7 71| ]o]- & 737.4 =739 5 A} 647.4 4.2
8 Al 657.6 221 AH| 2~ 629.9 -
9 ofoRE 655.0 7|ep| o] 593.4 -15.5
10 39 5 I 621.1 =4 481.9 —26.7

A}E4): Nielsen Media Research GmbH(Hamburg)(2010)

5. clgelol a1 A%
7} olg]o} Far A R B A

20109 olgelol T A2 AEH] 0.1% 4733 1099 4,100% €8 #2E IS5t
0 2008~200992] ofolyA dAoA 3|EEE=E RES HATH ojFejot g A
2010~2015d FHAFLTE(CAGR)S 1.7%S EolH FdAAE olojZd Adto|ct

Z] 1l

1o

<3 M-19> olgtg|o} Fa AF 5

He

'10-'15

T 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 CAGR

TV 6,993 6,838 6,971 6,887 6,157 6,259 6,399 6,483 6,593 | 6,689 | 6,798 | 17%




A& 2,376 | 2,382 | 2,461 2,268 1,844 1,755 1,726 1,685 1,651 1,614 1,581 | —2.1%
A 1,659 1,759 1,802 1,671 1,250 1,150 1,097 1,037 984 932 885 | -5.1%
Ea=iel 709 764 825 842 756 779 803 831 855 879 906 | 3.0%
%9 461 457 466 453 340 323 314 307 298 289 281 | —2.8%
=% 102 94 86 72 65 63 63 63 63 62 62 | —0.3%
Y 209 302 431 491 523 611 728 871 1,017 1,182 1,366 | 17.4%
A 12,509 | 12,646 | 13,042 | 12,684 | 10,935 | 10,941 | 11,130 | 11,277 | 11,461 | 11,648 | 11,879 | 1.7%
] -13.8
HAE 1.1% 31% | —2.7% % 0.1% 1.7% 1.3% 1.6% 1.6% 2.0%

A}2: ZenithOptimedia(2010); APHKPMG
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40% 31% r 4%

7 20%
1.1% 1.7% 13% 1.6% 16% o

0%

20%

10%

0%

10%

-20%
2006 2007 2008 2008 2010 2011 2012 2013 2014 2015
— TV -1.5% 1.2% -1.2% -10.6% 1.7% 2.2% 1.3% 1.7% 1.5% 1.6%
= 0.3% 3.3% TE% -18.7% 4.8% -1.6% 2.4% 2.1% 2.2% 2.0%
T 6.0% 2.4% 7.3% -25.2% -8.0% -4 7% -5.5% -5.1% -5.3% -5.0%
2cle 7.8% 2.0% 2.1% -10.2% 31% 3.0% 3.5% 2.9% 2.8% 3.0%
=g 0.9% 2.0% 2.8% -24.9% -5.0% 2.8% 2.4% 2.8% 3.0% 2.8%
ST 8% 8.5% -16.3% aT% 2.0% 0.5% 0.4% 0.5% 0.5% 0.4%
o | 44.5% 42 7% 13.9% 6.5% 16.9% 19.2% 19.5% 16.9% 16.2% 15.5%
—— 1.1% 31% 2T% -13.8% 0.1% 1.7% 1.3% 1.6% 1.6% 2.0%

A= ZenithOptimedia(2010); AFHKPMG
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il 1Li iAo} n/gRel e ez S5 §71 olAler SustUlds tha AlRTo]l 4™

<¥ M-20> ¥ 9 F3u A F2 D A

T 2005 | 2006 2007 2008 2009 2010 2011 2012 2013 | 2014 | 2015 ICO[;G;S
TV 4,321 | 4,665 | 5077 4,513 3,965 | 3,418 | 3,351 | 3,305 | 3,243 [3186 |3135 | —L.7%
AT 2,440 | 2,622 | 2,773 2,208 1656 | 1,521 | 1,429 | 1,344 | 1,263 | 1,188 | 1,121 —5.9%
A 988 979 | 1,057 904 646 592 558 526 497 469 444 | —5.6%
2] e 893 932 993 939 770 742 733 723 713 705 698 | —1.2%
%9 723 774 832 759 626 606 597 589 581 573 566 | —1.4%
=% 63 62 56 31 20 16 13 11 9 8 7 |—16.3%
Y 237 455 706 893 938 | 1,052 | 1,257 | 1,549 | 1,820 | 2,130 | 2,477 18.7%
A 9,665 10’42 11’42 10,247 8,221 | 7946 | 7,939 | 8,047 | 8127 | 8258 | 8,448 1.2%
] —-10.8 -19.8 -3.3 -0.1
HAE 8.5% 9.6% % % % % 1.4% 1.0% | 1.6% | 2.3%

A}2: ZenithOptimedia(2010); APHKPMG
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e}
40% r 15%
5.6%
85% F 1o
20%
20%
10%
0%
S10%
-20% -
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
— TV B.0% B.8% -11.1% -21.0% -4.1% -1.9% -1.4% -1.9% -1.8% -1.6%
HE 7.5% 5.8% -20.4% -25.0% 2% £.0% £.0% £.0% -5.9% -5.6%
T 0.9% 8.0% -14.5% -28.5% B.4% -5.8% -5.6% -5.7% -5.5% -5.3%
gtole | 44% 6.5% -5.4% -18.0% 3.6% -1.3% -1.3% -1.3% -1.2% 1.0%
=g T.1% 7.5% -5.8% -17.5% -3.2% -1.4% -1.4% -1.4% -1.4% 1.2%
SE -1.6% 8.7% -44.6% -35.5% -19.6% -17.4% -15.0% -16.7% -16.2% -16.0%
il | 92.0% 55.2% 26.5% 5.0% 12.1% 19.6% 23.2% 17.5% 17.0% 16.3%
& 8.5% 9.6% -10.8% -19.8% 3.3% 0.1% 1.4% 1.0% 1.6% 2.3%

Am: ZenithOptimedia(2010); 2F3KPMG
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