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1. QAloholA Far A 7
20099 @Aotyo}l T A F=2Y A7 Aotz Mdiy] -3.1% d73st 1139
8,500% Z2lE 7183t} 20109 Aoty o} Fu A2 AAhy] 7.8% AFAFsH 1229
7,1008F B8 25 ¥4L Zes Holy 2010~20159 HEHFFTE(CAGR) 7.5%2

FRAZE oAIAdE o] 20150+ 1769 5,7009F Eejof o] ATo|ct

<® M-36> QAohlobal Fa A% tm 2 A%

T 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 EOA_G;QB
Y 3,308 3,327 3,614 3,591 3,473 3,743 3,982 4,214 4,462 4718 4,996 5.9%
A 3,772 3,702 4,010 3,997 3,759 3,914 4,085 4,235 4,402 4,569 4,752 4.0%
A 1,006 1,013 1,051 1,044 890 892 904 910 919 926 935 0.9%
g 936 968 1,022 1,024 992 1,054 1,114 1,180 1,245 1,313 1,387 5.6%
9] 348 374 422 434 380 400 416 430 446 461 477 3.6%
=3 78 79 85 87 80 84 88 91 95 99 103 4.1%
olE{ Yl 551 886 1,226 1,578 1,811 2,184 2,627 3,068 3,632 4,269 5007 | 18.1%
A 9,999 | 10,349 | 11,430 | 11,755 | 11,385 | 12271 | 13,216 | 14,129 | 15,200 | 16,354 | 17,657 7.5%
Aoy
A - 3.5% 10.4% 2.8% -3.1% | 7.8% 7.7% 6.9% 7.6% 7.6% 8.0% -
odE
A154): ZenithOptimedia(2010); APHKPMG
[29 TI-56] LAlekdol Far A% wiAE AdE 5ol
85% 1043 r12%
35% F10s
15% 78% 7.7% con 78% < 8% 2.0% .
35%
F 8%
= 25 &% 4%
15%
o2
5%
5% oo
S15% F-2%
-25% -4%
2006 2007 2008 2008 2010 2011 2012 2013 2014 2015
— TV 0.5% 8.6% -0.6% -3.3% 7.8% 5.4% 5.8% 5.9% 57% 5.9%
2 -1.8% 5.3% -0.3% -5.0% 41% 4.4% 37% 3.9% 38% 40%
= 0.7% 3.8% 0.7% -14.3% 0.2% 1.4% 05% 0.9% 0.8% 1.0%
22| 34% 5.6% 02% -31% 82% 57% 6.0% 55% 55% 5.6%
g 75% 12.8% 28% -12.4% 52% 41% 3.4% 3.6% 3.4% 3.4%
=t 1.3% 7.6% 2.4% -8.0% 5.1% 41% 43% 4.0% 3.9% 4.0%
—oima|  80.8% 33.4% 28.7% 14.3% 20.6% 20.3% 16.8% 18.4% 17.5% 17.3%
A 35% 10.4% 28% -31% 7.8% 7.7% 89% 7.6% 78% 5.0%

A2l ZenithOptimedia(2010); AF9KPMG



QAofYol 1 AlAS tiAEE AEEH 20099 QAEUIS Aelg A ojAoA ofo]y
2 Qg 71Ssider. 13fy 201090l A OiAlolA EeiA Aol o dE Tt 20104
TV F A2 Addiy] 7.8% 47338t 379 43009 B8 2o o]F AC=E Hol=t|,
2010~2015¢ AFALGTES 5.9%= FES| 27 571 Aolnt, Ale d A2
AATE] 4.1% 5718 399 1,400%F 222 2010~201589 ABH/JE(CAGR)S 4.0%
2 o FE . A M‘L A2 20099 Y] 0.2% 7439t 89 92008 ZEE AAA
A Ha FA HoM= tha F715E B5oltt 20109 2He, &9, 4 1 A2 A
At 28 6.2%, 5.2%, 5.1%2 4 ES Holi oW, 2010~2015¢ ABHET
(CAGR)Z 2} 5.6%, 3.6%, 4.1%= Alg+27F AAL &djd 2oz AYE AT

UEIYl F1 A2 28 7] oAM= 2008 28.7%, 20099 14.8%2%] =2 A
Holo] 201092 AAHH] 20.6% 571st 212 8,400%F 2o o] Aoz UepyTh
E3F 2010~20158 QUEY F ARG AFA/GFE(CAGR)S 18.1%% Uid &+ &

ol/ge] g0l A gHT. AHY P+ 20059 ASERE0] 5.5%004 20108 17.8%,
20159 28.4%% UE =obX|1L, 201590+ Al 19 A7t 2 Agolot,
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20108 =4 & A2 AddiH] 7.2% 4AT 1039 2,800%F B3 #2E 7S5k
=229 o5 719 Am= 2009F -5.3%2 OtolHa JFoA slEEHs 2ol =&



A7ZFe] 2010~20158 AEHEEE(CAGR)S 6.7%= 570l 20158 01= 1439 600 &
2o o]§ 7oz A=}

—
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T 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 g)A_GllQB
TV 2,832 2,869 3,146 3,128 2,919 3,130 3,305 3,474 3,655 3,840 4,040 5.2%
Al 3,179 3,123 3,419 3,454 3,212 3,339 3,480 3,608 3,750 3,893 4,051 3.9%
A 820 834 867 866 710 700 701 698 697 695 694 | —0.2%
g 753 776 826 832 799 849 896 951 1,003 1,059 1,119 5.7%
£-9] 297 318 366 381 326 342 356 368 381 394 408 3.6%
=% 70 72 78 81 74 77 80 84 87 91 95 4.1%
ol 520 840 1,129 1,435 1,597 1,890 2,205 2,542 2,941 3,388 3,899 | 15.6%
SHA| 8,471 8,832 9,831 | 10,177 9,637 | 10,328 | 11,023 | 11,725 | 12,515 | 13,360 | 14,306 6.7%
ZdeH] —5.3
- - 4.3% 11.3% 3.5% 7.2% 6.7% 6.4% 6.7% 6.8% 71% -
4E %
A154): ZenithOptimedia(2010); APHKPMG
(19 T-58] &7 Far A1 wiAd A48 5ol
85% ¢ 14%
e 11.8% .
F 10%
45%
7.2% 67% - 8% 5.8% ERE I -
35% | 8
43
25% 5% L as
15% b o2e
F 0%
5%
T
5%
e
15% 8%
25% B%
2006 2007 2008 2008 2010 2011 2012 2013 2014 2015
—_—V 13% 9.7% 06% 5.7% 7 2% 5.6% 5.1% 5.2% 5.1% 5.2%
g -1.8% 9.5% 1.0% -T.0% 3.9% 4.2% 3.7% 3.9% 3.8% 4.0%
S— Q’Il 1.7% 4.0% -0.1% -18.0% -1.3% 0.0% 0.3% 0.2% -0.3% 0.1%
e 21w 5.4% 0.7% 4.0% 5.2% 5.6% 6.1% 5.6% 5.5% 5.7%
f— =2 T.1% 15.1% 4.1% -14.4% 5.0% 3.9% 3.5% 3.6% 3.4% 3.5%
=3 2.9% 3.3% 3.8% 8.6% 4.5% 3.5% 5.1% 3.9% 4.0% 4.1%
f— =1 61.5% 34.4% 27.1% 11.3% 18.3% 16.7% 15.3% 15.7% 15.2% 15.1%
| 4.3% 11.3% 3.5% 5.3% 7.2% 5.7% 6.4% 6.7% 6.8% 7.1%

A2l ZenithOptimedia(2010); AF9KPMG

B mAE AR E AEEYH SRoA JPE 2 s FAst e Al OiA
201092 339 3,9009F E2l= AdY] 3.9% ‘475N, 2010~20159 AFHIR
(CAGR)= 3.9%= o=ttt Tv &1 A2 Addy] 7.2% 571t 319

£ 713120 2010~20159 ABALLTES 5.2%= AYEO 2015801= 402 4,000
o 29 2ot 2 Ze=m HAth 20108 =& F AIFOIA AlEdt TV Bl AT



7t 32.3%, 30.3%2 AVERER T AGE FEot oy, AR HAEL O AE
QAEYN wiA7F thAflstal Qlet, AlZ, Tvell olo] A 39| uf&|7} = A A<l 20109
A f2E 189 9,0008F 22 AWUiH] 18.3%Y F7leS Hol RES] st
o, 201590°= AlE, TV A H[&eE Qo] o5 Zlo=z AT 201089 &AA|
A2 AddiE] -1.3%2 dANE Holt 79 2215 FAsIot. 2ire K] 4 Al
B2 AdY] 7F 6.2%, 5.0%, 4.5% 7379t 89 4,900%F 22, 39 4,2008F 22, 7,700
0 Dejrh 2 o8 Wity
33 g ABAM = FRE AYst AFuiAle] A FAl= oAl YEUA] ¢k 9l
L, QIEYl ohAe] vlofAQl Aoz Z]EUfA|] AARE0]l AAF HAEIL Q) QIE
Fue A A HollM e 2008 AAWY] 27.1%, 20099 11.3%2] FGHE E
= HL&EHHI 18 3% 73783 189 9,0008F B8 =7t 2 Ao=m Wlth QA
AP 7471 slgo met A F A2 Alele A ujAoA
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A} ZenithOptimedia(2010); APHKPMG
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