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Other: $.11 (3.20%)
Chile: $.19 (5.52%)

Argentina: $.21 (6.10%)

Mexico: $1.28 (37.21%)

Brazil: $1.65 (47.97%)
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other: $.57 (16.47%)

Entertainment/Character: $1.29 (37.28%)
Art: $.18 (5.20%)

Corporate Trademark and Brand: $.26 (7.51%)

Sports: $.22 (6.36%)
Fashion: $.94 (27.17%)
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Other: $.47 (13.66%)

HBA: $.10 (2.91%)

Food/Beverage: $.16 (4.65%)

Gifts/Novelties: $.15 (4.36%) Apparel/Accessories/Footwear: $1.59 (46.22%)

Stationery/Paper: $.27 (7.85%)

Home Furnishings/Housewares/Domestics: $.10 (2.91%)
Publishing: $.13 (3.78%)

Toys/Interactive Games: $.47 (13.66%)
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Australia/New Zealand: 5.05 (1.45%) Other: $.03 (0.87%)
Latin America: 5.39 (11.34%)

Asia: §.21 (6.10%)

Europe: $.28 (8.14%)

U.S./Canada: $2.48 (72.09%)

AlE9: EPM Communications(2010)

gt Flle] wop dojoA Q]

O ‘m7p Jo] A% Y8l Warner Bros.9F A%
- 20099 3¥ =4l JNEE BIE NEAR] (F)EREE 2
A Bepd wIAlE 5 go] A9 ofjo][A] AlekS AZA
- o] A% W2H  Warner Bros.t FF 39t ‘Wrpo] g4 opAY woje] o
o | E

A =Y, Fre Aldaez 269 dS ¥ iE

i

_E"_

=
- Warner Bros. B2tAe] nt23A Apg2 "#7h= Hapd oy 7l 72y 19 B
HEeR o] 2fo]dA] Alor GuAAoA A&A 0B ARG = JHERE AEA
& Arolgty A

- B7F = oln] Hepd yoA 1ot JHEER ARPd wE FAEE AtololA d7]E

=1k 01204, AAE AY 2009 Teen Fashion for S/S 2009' A 4of 71sH7]

A 1707030 B30 20084 she] 2N 1609 UL HolSe WAL ol
ox E3] 97z B g o] elato] 7%t o] Esto] SAat Wl
A

AN=Ei7 & SotEoiz”




[19 M-77] 7} @] 2to]dA] TEX COTTEON(3H)3} Teen Fashion for S/S 2009 o4

25

A}=9): Koreabrand.net(2010); $h=t-a}aell=%151(2009)




