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TE 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 5
CAGR
A 56,116| 66,721| 76469| 83,711| 87,450| 93,619 105418| 115,197 | 124,955 | 135,736 | 146517| 94%
B4 13826| 15891| 18311| 19413| 20,081 21,369| 23798| 25804| 27,801| 30,007| 32,840|  9.0%
44 24,438| 29,007 | 32,968 | 35689 | 37,122 | 39445| 44,260| 48222 | 52,144 | 56523 | 61,080 | 9.1%
olAJol 14417| 17590 | 20212| 22,988 | 24,315 | 26,397| 30,065| 33104 | 36,149 | 39454 | 41,726| 9.6%
Q Aol ol 982| 1,187| 1,330| 1474| 1553| 1,669 1,894| 2090| 2295| 2532| 2830| 111%
Zdud 1430 1783| 2125| 2422| 2585 | 2823 3230 3593| 3959| 4363| 4871| 115%
ZSxolxe|7lE | 1,024 1257 1522 1725 1794 1917| 2172 2384 2607| 2856 3169| 10.6%
ZAdie] A= 189%| 14.6%| 95%| 45%| 7.1%| 126%| 93%| 85%| 86%| 79%| 94%
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A=4: Simba Informations, 2010; GIA, 2010, iResearch, 2010
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<3 [-3> olyd A A =2 2 A (2005~2015)

T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | Oy’
I 16,043 23,028| 29501| 36,702| 44,072] 51442] 58812 66,182] 73552| 80.922| 88292| 11.4%
ENE 3953 5485 7,064 8511] 10120] 11,742] 13276 14,823] 16,364 17,889] 19.790] 11.0%
Sud 6987| 10,011| 12,719] 15,647 18,708] 21,674 | 24,602 | 27,705 | 30,693 | 33697 | 36,807 | 11.2%
ool | 4122] 6071] 7.798] 10,079 12,254] 14505| 16,773| 19019 21,279| 23522 | 25,144 | 11.6%
QAolokd 981|  410| 513|646 783 917| 1057| 1201] 1351| 1510 1706] 13.2%
EXEIES 409 617]  820| 1062] 1303] 1,551 1802] 2064 2331] 2601 2935| 13.6%
Zeolmapd | 203]  434] 587|756 904] 1053 1212] 1370 1535 1,703] 1,910 12.6%
RECE 135%] 28.1%] 24.4%] 201%] 16.0%] 143%] 125%] 111%] 100%] 9.1%
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Apsl: eMarketer, 2009; Informa, 2009; GIA, 2010
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Zk5=4: Simba Informations, 2010; PWC, 2010; eMarketer, 2009; Informa, 2009; GIA, 2010
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T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 1&;&13
A 36,417] 39,107| 41,340] 40279| 35535| 33,246| 36,591 37,896| 39,201| 41526] 43851] 5.7%
201H 8072] 9314 9899 9341 8160 7,589] 8260 8488 8722] 9,180] 9829 5.3%
534 15,859| 17,002 17,823 17,173] 15,085 | 14,008| 15,363] 15,864] 16,359| 17,292| 18,281| 5.5%
1) St=dlo]Huo] AXI SN (2010)



Ofr]JoHH 9,356| 10,310| 10,927| 11,061| 9,880| 9,374| 10,436| 10,890| 11,341 | 12,070| 12,488 5.9%

QAof]old 637 696 719 709 631 593 657 687 720 775 847 7.4%

Zuo)d 928 1,048| 1,149 1,165| 1,060| 1,003| 1,121 1,182 1.242| 1,335| 1,458 7.8%
Zotmg]7Hd 664 737 823 830 729 681 754 784 818 874 949 6.9%

@L‘jﬁ{eﬁ | 74%| 57%| —2.6%|—-11.8%| —6.4%| 101%| 3.6%| 34%| 59%| 5.6%

6] o]"f—_r

EapIA 1,821 1,955| 2,067 2014 1,777| 2327| 2979| 3,267 3136| 3,737 4582| 14.5%
A= Simba Informations, 2010 eMarketer, 2009; Informa, 2009; GIA, 2010
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3Apg AE|
Dow Jones Dow Jones Newswires
Value Line Value Line Investor Newsletters
Interactive Data Corp. eSignal
PCQuote.com PCQuote.com

FinancialContent Inc.

FinancialContent.com

Vickers Stock Research Group

Vickers Bond Online, Vickers Online

Morningstar

10K Wizard




Comtex Comtex News Network
Pearson FT.com, The Financial Times
NetContent Inc. OneFN

Track Data myTrack

Edgar Online Edgar Online Pro
TheStreet.com TheStreet.com

Dow Jones MarketWatch.com

A= Simba Information (2010)

2008~2009¢ #8 7|¥ AAS AMEWH 109H o diREEel 7|do] At uiE: TA
S Adgstd 1078 EA AR dAECl  -5.1%°l HJAeuy, I
FT.com(10.6%), WSJ.com(6.8%), MarketWatch(4.5%) < 33| =2 L& 715

g oz Uept

<3E I-6> F2 2249 572 3 2A A R Aul= 7] A% A8 (2008~2009E)
(] Wik )

=9 3APg 2008 2009 e
1 Dow Jones Newswires/FIS 298.0 270.0 -9.4%
2 WSJ.com 150.5 160.8 6.8%
3 eSignal 88.9 83.4 —6.2%
4 Thomson Reuters 77.0 66.0 —14.3%
5 TheStreet.com 70.8 58.3 -17.7%
6 MarketWatch 67.0 70.0 4.5%
7 FT.com 52.9 58.5 10.6%
8 Morningstar.com 45.7 43.5 —4.8%
9 EDGAR Online 19.5 16.6 -14.9%
10 Value Line electronic 19.2 17.2 —10.4%

A 889.5 844.3 =5.1%

A=l Simba Information (2010)
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Dow Jones WSJ.com 1,035,085 1,090,000 5.3%
Morningstar.com Premium subscribers 177,518 155,200 -12.6%
FT.com FT.com 109,609 126,750 15.6%




4 TheStreet.com Subscription products 77,600 75,000 —3.4%

Interactive Data Corp. eSignal 54,870 56,492 3.0%

Money.net PCQuote.com, et al 32,000 30,000 —6.3%

7 | Morningstar Document | o 10K Wizard 29,500 27,000 ~8.5%

Research

Market Watch.com my Track 14,900 14,500 —2.7%

Track Data Professional products 13,500 13,400 —0.7%

10 EDGAR Online EDGAR Pro 8,700 7,200 —17.2%

{7 1,553,282 1,595,542 2.7%

Z}=2:9: Simba Information (2010)

S Mula B2 gimARl ARl orefiet Aot o] A AL A5 a88E A
8t2 Al&she Bloombergt Thomson ReutersS HIEole], A1 AHE olet ZAF7t

o
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< I-8> F& 28 S/ A1 Av)x= 7Y
L3|A} AH] 2 oV A%
Bloomberg Bloomberg Professional Service All financial markets

Thomson Reuters Reuters 3000 Xtra All financial markets

Thomson Reuters Thomson One All financial markets

Interactive Data Corp. Pricing and Reference Data Equities

Interactive Data Corp. Fixed Income Analytics Bonds

Interactive Data Corp. Real—Time Services Commodities, foreign exchange

EBS Spot, EBS Trader, EBS Market Data,

ICAP Foreign exchange

EBS FXNET
ICAP GovPX Bonds
Track Data ProTrack, Track ECN Equities
MSCI Barra BarraOne Equities
SIX Group SIX Telekurs Ltd. International securities

Z}29): Simba Information (2010)

xe 719 ARg

2008~2009'3 AmEH  Thomson Reuters, SIX Telekurs,
Morningstar, Track Data Professional & 471 7199l Oj&o] ZAst L ICAP(15.0%)

s 47l
I} FactSet Research(8.1%)’F 7Md =2 4&&5& E9oh

A%

&3} (2008~2009)
($] ek ged)

I-9> 2 281 S/ AR M| 7]¢]

<3

%9] APy 2008 2009(E) EE
1 Thomson Reuters 5,407.5 5,115.5 -5.4%
2 Bloomberg 5,293.7 5,355.0 1.2%
3 Interactive Data Corp. 661.6 673.8 1.8%
4 FactSet Research 575.5 622.0 8.1%




5 MSCI Barra 431.0 442.9 2.8%
6 SIX Telekurs 388.0 368.6 -5.0%
7 Standard & Poor's 287.8 300.0 4.2%
8 ICAP 9.2 110.6 15.0%
9 Morningstar 90.4 88.6 -2.0%
10 Track Data Professional 14.5 10.7 -26.2%
A 13,246.2 13,087.7 -1.2%

Z}=2:9: Simba Information (2010)

TEA S 71EC2 A9 AAE AMHEY Reuters(Reuters Xtra, Reuters Trader,
Knowledge & Wealth Manager)?t Dow Jones’F 7 ®@& $9] =AS Efohal Qe
™, Bloomberg, Thomson Financial, Interactive Data Corp.°l  F& 911 9t} 7
sy ARt ez go08dol Hlsh 2009d0l A=A £7F SolE Aoz YERGT

<® [-10> 38 34 2 3§ A2 2ekel 754 5 54 Fol

_ 2008 2009
%9 LS N EAE
1 Reuters Reuters Xtra, Reuters Trader, 2 1%
Knowledge & Wealth Manager 340,000 333,000 TR
1 Dow Jones Dow Jones Newswires 340,000 331,000 -2.6%
3 Bloomberg Bloomberg Professional 268,800 257,330 -4.3%
Thomson .
4 Financial Thomson ONE terminals 158,000 155,000 -1.9%
5 Interactive Interactive Data Pricing and 195,000 23,000 0
Data Corp. Reference > 133 ~1.5%
6 Stanfiard & S&P MarketScope, et al. 115,000 109,000 -5.2%
Poor's ' '
. Licensed Data, Morningstar
7 | Morningstar Di 55,385 56,000 1.1%
irect
FactSet
8 Research All products 40,100 37,300 -7.0%
9 Track I?ata Professional products 20,000 17,000 -15.0%
Professional
10 | EDGAR Online | All products 11,700 9,735 -16.8%
3HA 1,486,985 1,438,365 -3.3%

2= Simba Information (2010)

Bloomberg Professionale A3 TIoJE] A|A7HE Atg ZM JIZ2 REdE &
A2EOolY 7hsst 24 Egjold, 1ufo] miUXHE Eﬂr Loigs

Bloomberg+ a8 AE FZolA 20080l olo] 2009W9l= 14712 7]
715300,

Dow Jones & Co.= News Corp.8 AF2JAtZA Z22Y "H[Z2YA FA 5 HJH Mu]A F2
ofe] A& 7|40, SmartMoney? 50%, STOXX Ltd.2 33%5 A&5Fl o, 371¢
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e consumer media: The Wall Street Journal, Barron's, the MarketWatch Web site, the monthly Far
Eastern Economic Review

e enterprise media: Dow Jones Newswires, Factiva, Dow Jones Client Solutions, Dow Jones Indexes,
Dow Jones Financial Information Service

¢ Jocal media: Ottaway Newspapers
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Morningstar Machines Tnc 2009.12 | wF g A&
' LIM®] A7k g=2]: ¢ 2,000%+ 2
o] FE dlolH, 72, %7]%% HAE 9= 719
Bloomberg New Energy Finance | 2009.12 | New Energy FinanceZ <145t BNEF(Bloomberg
New Energy Finance) 4%
Interactive Data | Dow Jones Online 2000.12 s, AP HlolH, BlAA|, e ER H XEEHQ,
Corp. Financial Solutions ' A7 &34, dEE

2) Bloomberg Professional® 52+ € 1,800 B2l0lH, o8 & #5555t 4% 300829 &
o] Hg=ct
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A}E4): Simba Information (2010); KPMG (2010)

Simba Information< =8 AE AHA 279 20108 #8 ERIt=2X4 L= FH A
v A S0 oIt 7pA vl o e AgHo tist 2 A4t qlﬂ]x stE S 93t Thomson
Reuter ¥ Bloomberg® Q4 A& Z =Lt EXA} 571 M2 B 22X st H

U739 58 51 A AF $IE JIE Y o N0 N S AL AT

Fot ZFetee ARHE 5"}”2}01] 915l Thomson ReutersUr Bloomberg st &< 7I1¥=
o] HlAZFE 7|9 MU|AE WIS RMst Qlt YEYF 7|9 ZeE HAFE AHlA
7t 7189 AR ZH A 59 MHlA Aol g% Agstte F7PF RE7] iE
o|tt,

2) Gt & R MR FE Auls

0F FA 3 AR R AE|A B2 fiuAl AAlw= offjeh Aot o] AlFge] Mk
U2 Reed Elsevierd AIE9 LexisNexis, News Corp.2]l Factiva, D&B2 Hoover's
S dIE njdo] 1§ AGAIEC] iEEo|H, FACE 2R BRE OhREE 7|dd o=
RS OFe 7Y, v2YA FEUE ORs T4y O Qo 35 AR ¥HE Y 5

W R 7)Y 5o 1RY & 9ot

<FE [I-12> F8 279 572 9 A2 Auj= 719

EER! A2 T b A
HighBeam LLC (Cengage Learning) HighBeam Research News/Research | Business/Financial
Factiva (News Corp.) Factiva.com News/Research | Business
LexisNexis (Reed Elsevier) Nexis.com News/Research | Business/Legal
Dialog (ProQuest) DataStar News/Research | Business
OneSource (infoGROUP) Global Business Research Business
Browser

Alacra gii(ga Pulse, Alacra Research Business/Financial
Hoover’s Inc. (D&B) Hoover’s Online Research Business

3) Reed Elseviert AlIAl 2|Hi9] A& AE HE2]Mt Reed Elseviert Reed Elsevier PLC2 Reed
Elsevier NV, —‘?—»7H4 R719S Ztn ok ¥lmyA NIWHEE F3A wst @ ot s 2F
(Elsevier), §E& &H Y (LexisNexis), HIZUA B-F(Reed Business Information)2= W0 9l

ct.



Northern Light Group, LLC Northern Light Research Business
OCLC FirstSearch Research Library
E:S;l)ea LLC (Cambridge Information ulrichsweb.com Research Library
YellowBrix YellowBrix Research Business
NewsEdge (Acquire Media) NewsEdge News Business
Comtex News Network Newsroorp, News Business/Financial
CustomWires
EIN News EIN News News Business
Cribis (CRIF) SkyMinder Research Business/Credit
Zoom Information Inc. Zoomlnfo Research Business
Meltwater Group Meltwater News News Business
Google Inc. Google News News Business
Yahoo! Yahoo! Finance News Business
NewsGator NewsGator News Business
Infospace Infospace Research Business
MarketResearch.com Profound Research Business

A=l Simba Information (2010)
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02 19 FAY LexisNexis®] Aol 2.0% Zast: 5 ool sl oz 24s
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<% 0-13> F2 &89

5ol Alacra’l 14.7%2] SEAR1 HAFES
A% AAQ 67.9%0l sHE St

2 2 AR AHj 2 71 A d8F(2008~2009)

(] ik ge))

=9 3]Apg 2008 2009(E) EE
1 LexisNexis 578.0 566.4 —2.0%
2 Factiva 305.3 300.0 -1.7%
3 Hoover’s Online 124.9 118.7 —5.0%
4 OCLC 106.3 106.4 0.1%
5 Dialog 84.0 80.0 —4.8%
6 ISI Emerging Markets 57.0 57.0 0.0%
7 OneSource 55.0 50.0 -9.1%
8 NewsEdge 24.0 22.5 —6.3%
9 Alacra 17.0 19.5 14.7%
10 Profound 13.0 10.0 —23.1%
s 1,371.6 1,336.9 —2.5%

Z}29): Simba Information (2010)

= w Ao},

, Hoover's, OCLS, ISI Emerging Markets 5°I
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<E T-14> 78 229 32 @ GAA Az ool $E4 5 34 Fol

= SRk TE R | 2008 TEAS | L0 | F0E
1 | Factiva A 1,740,000 1,715,000 -1.4%
2 | LexisNexis A 1,425,000 1,395,000 -2.1%
3 | Dialog A 1,200,000 1,190,000 -0.8%
4 | Hoover's Online 7§l 175,000 165,000 -5.7%
5 | OCLC TA 69,840 72,035 3.1%
6 | ISI Emerging Markets Q1 45,000 44,000 -2.2%
7 | OneSource 4Rl 45,000 43,000 -4.4%
8 | Comtex News Network 4Rl 19,500 18,500 -5.1%
9 | Alacra A 8,000 9,000 12.5%

A 4,727,340 4,651,535 -1.6%

A}=4d: Simba Information (2010)

2= 371 A5e= Qg s Ided dF 43 o]
d et 52 & & UG oo T} Ulo]5RATE F
|S WOn SEM(Search Engine Marketing), SEO(Search
Engine Optimization), 2JEM® (Retargeting) 5 M=% 71'@2 =UsH7] A|ASICH), E
gF dHu JISE SOl oSt A1 AHdS 8ok AHEE mr| e gt
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2009% Hoover's Mobile2t Hoover's MobileSPE CESOIA #ASE © ©]o]  Yahoo!
Mobile 2009 & ¥ WA o] 11€0] AHQlo] HAE HHETt

A Z2AF R oY RS Qo 222, EQH, /58, HolARd Z2 44 uyolE
85t 4 7YY MG olHE F&SILAL St Al® EE’_} A SR

3) WE, AT, 3875 AL AMHlE

HE AT T5718% AR AHA 2FEo djEX9 dASsS WEE  Reed
Elsevier(LexisNexis), Thomson Reuters, Wolters Kluwer®l 473 ot o= wQio]
ofyct, 1 ]9 Bureau of National Affairs, Incisive Media, IndexMaster, State Net
SOl At
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==1
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<# [I-15> 2 WE AT, $87]5 45 Aux 7|4

ASk-N AH]2 AR U1
LexisNexds HE 72, 8715, AT THAREE 55 22181 Q4E,
Reed Elsevier CD-ROMOo.E A&
Quicklaw NI} 24l L8l FAR] A2~
Thomson Reuters | Carswell Mt 24 HE, A% 58, @, iR 59 Ssle gr 2

gl Euo] 2515 (2010)
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FindLaw CelEn A
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Westlaw ST B

CCH Legal Professional
Group (LPG)

Kluwer Law 53], A2, @ 2 Rl 18]al w5 S 2k oA
International WHE BE AH|

Wolters Kluwer Lotdlaw njdnt 2 B= o e, WHE, A, iR 719 v 1=

soll Agk Zx A AR Al
Wolters Kluwer
Corporate Legal 719 A, B, 2% 55 B AZEYY9} E AT
Services
Bureau of National . o], vy, 1 W AL Al B, Qb Sl sk
. BNA Online
Affairs 229t BE AlE AR
Incisive Media | Law.com 22el zvq?g HE Z&% F=ol Al AlE
IndexMaster IndexMaster 8,0000] W& 7hd 95 dlolEuo] A Afn]s
State Net State Net T 45 2 o]3]o] e F Al AE A F4 Al

A=l Simba Information (2010)

A AAS AHEH Thomson Reuterss AlYstis 2% HE A
Hl A 55‘94 $9l0] 0], Wolters Kluwer? 3%, AT AE AMB|A O1&0] 6.2%
B AH| A BFZolA FA 6&*6&#, LexisNexist 10% ©1%

<¥ [I-16> F& HE AR Au)x 71d $9 33 (2008~2009)
(eh9l: 2 e

o - 2008(E) 2009(E) dE
il S oJHIAE =] 3] oJHPHE =] ED O E =] 3]
2V \aeE Aﬂ‘l‘ 1;'74] 2V aE *‘“T 1:17‘ﬂ 2V e Aﬂ‘l‘ 1;'74]

1 |Thomson Reuters| 2533050| 787.100| 4565000 | 2.590.650 | 881000 | 4,592,000 23%|  11.9%| 0.6%
2 |LexisNexis 1,951,340 2,534,210 | 1,749,380 2242900 | -10.3% -11.5%
3 |Wolters Kluwer | 114150 688050 | 3702930 | 1085210 | 730.640| 3497030 -49%|  6.2%| —5.6%
4 |BNA 174350 | 89910 352211| 167830 | 86.000|  338470|  37%| -43%| —3.9%

A 5.800.330 | 1,565,060 |11,154,351 | 5593070 | 1.697.660 | 10,670,400 |  -36%|  8.5% | —4.3%
P

Z: A 55715 FAE AMujaet J|Ep I Au]ATL mEE o] QS
Z}2: Simba Information (2010)25E 274

29 47N 719 =R 2008900 oo 2009d0lE 2% F7F FAE oozt Qltt
ofgf moJA & 4 %ol T=AF & 199 LexisNexis® 20099 T=Atp+ 2008
4059 100904 9.9% B7F=F 445%F 10090l ol Aoz FAEJCH Y 47 71
ol HE, AT T3715 BE AUl 2210l F=AF S5 922WTh | 62502 FAEQ]
=



<E T-17> 78 98 AT 33715 40 Aus 719 229 F54 5 39 ol

il A 2008 T=ASE) | 2009 TEASE) SUE
1 LexisNexis 4,050,100 4,450,100 9.9%
2 Thomson 4,150,000 4,375,500 5.4%
3 ChoicePoint 267,000 274,675 2.9%
4 Wolters Kluwer 117,000 121,350 3.7%
Ryl 8.584.100 9.221.625 7.4%

A= Simba Information (2010)

Ruaexo] c}E Hojol wlsl QPR S K3t Qe 2] WE, AL 2Ev1E AR AUl
SoloIRIEL 77] Ak 712 A T, AL WPV, BlE 5 5 7IE AmIAS] Se ol gae
5 Zom oﬂ—m oIt Atg=E Are dlslel sl ol WEsKiel] WA fhE EolN Al £
o uho] F8E|w 9lr} T2t el AulAL ARl RS o] Zow djEEn, ol Qs 7]
o APFHOIE T 185 olo] Sl ABIAE RSl ZRIS0] e & G 2 sl

e

T 9t
4) I2A | An|x

AAr7o] JE AMulA BFO] tuAQl AR ofjel Aot o] AlFe] FARA AlToll=
olg AE AlZ¥ ottt ¥l 243 AlFste AAZE 2FE 0 lon] A odF W
of ot AY MulA BEs @7 23 9= Thomson Reuters, Wolters Kluwer, Reed
Elseviert® ofyzl dAAA o] BFo] 3t o] Q1= WebMD2} Epocrates 5°1 &8 Z2

olojol},
<3 [I-18> F8 2Rl dxAo] Anj2 7]¢]
HIJA} AH] 2 AR U8
. N MY, A7), AFEolAl i Al ek S e Al 22kl
McGraw—Hill AccessMedicine PDA. iPod, MP3 55 3] el 2do ]
Clin—eguid d .
Wolters Kluwer nestide A POC(Point of care) 59 & #|3-
Mobile Clin—eguide
Clinical Xpert oFE o2k, AW A8t Gol Tk AX AlE
Clinical Xpert Shajel] T3t HlolHE Hnd tynjo| x| ofd| oJAlol| Al HEsl=
: AH] 2
Thomson Reuters Ve dslj;cVIAg?izfoarnta " ikl
Site 5 183 A% Ry, WA BN B8 Fs vl B3 AT
Micromedex oJokE, AW, 558, Y A3 59 dolgue]~

Epocrates Essentials
Epocrates and Epocrates Rx

Epocrates Online | Y& AEIE I3 F-5 2811 Au)x, ooty 2H An AlF

PDA 5 ofo]&5 &3l gHisieh ook AH AlE

Evidence—Based

12} A5E 93k oA XA A+
Wiley Medicine Guidelines f AL A A
Reed Elsevier iCONSULT A 2 9w A
5) o2 Qlaf AHER BAE ofet Y WEslAtele] R AEto] ol2r|7tx] MR ®Ato] it

EolLE FAo M(OF%HIOIHHHOIAE% (2010)).



MDConsult A A E Qe 281 AH|A

PatientKeeper PatientKeeper 3k} dlolE] ] AJAE
Unbound Medicine | Unbound Medicine | PDA, FtiE, ClEYS ¢35k AxAlo] HA==2A] ZE
UpToDate UpToDate OlEfYl & PDAE F3t o8 AX AT (AE7Fe} dukel oiah

o8 AE7HE {18 281 dleJEjHo] 2~ (30,000712] gaumq
9, 6,500H] QPAF =5 700719] SR} wS 2=

27 74 2 kAl Al gk AHE A Fsh= O‘HPOI o
YA E

o] 7 ke fIek = SR|E (95 72, =3, A~

AW & ¥3)

eMedicine.com

WebMD WebMD.com

WebMD Medscape

2541 Simba Information (2010)

2008~2009 41 10t 714 AAS AT EH Wolters Kluwer?] BA70 7S A<
ST 3% ol H8S T Aoz Uey oW 719 Bd ATES 4.0%= UENET.
53] UpToDated 4% 10% °©14Y 42 3t ez A=Y, ARs 19 7192
Elsevier Health Sciences®2 A%t Uj&<o] g} 1 1359 Gajo] o]},

<3 [I-19> F8 272l Ao Auj2 7]§] A2 d38) (2008~2009)
(9] 2 e

g B 2008 2009(E) e
1 Elsevier Health Sciences 788,100 811,350 3.0%
2 Wolters Kluwer Health 494,846 493.405 —0.3%
3 WebMD 366.350 378,740 3.4%
4 Thomson Reuters Healthcare 366.120 394,551 7.8%
5 Springer Science+Business 197,295 208.500 5.7%
6 John Wiley & Sons 195,553 207.015 5.9%
7 Informa 147,780 155,598 5.3%
8 Epocrates 81,665 88.500 8.4%
9 UpToDate 80,000 90,000 12.5%
10 McGraw-Hill 26.410 27.300 3.4%
gl 2.744.119 2,854,959 4.0%

A=l Simba Information (2010)

AAF017F 20109 1271 &9t QJAFEY] &%) B AHY ARES RARSE Ayt 0]2 QAR
81%7F A 9 &2Ql AO|ES WEalon MA| ¥ 5 H5-2 33% 0t HETH 1 FoA=
F5 A} LEHQ Medscape®ll 2AH] 57%7F W&l 7S 1717F =20 o]ojA Epocrates,
MDlinx, Modernmedicine, Uptodate?] &2 2 0] T o8 FAIO]ES] 749 HAM
Hoh= Hl2 URL 45 AA So17hs 497F e AA AU AME AR 48% =
}7‘]3* U 7MY 2 HE Ao = mposiict

2 9AtEo] At et SUAOIE= WebMD, Everyday Health, About.com
Z ACIER 75%7F WE3ict, dut %) AOJEQ] AL tiRERE JAE2 AMS
ojgton] HA| ARE A7t 2%E E°lv O AT HAFo= olzgt Autof o
o] Ay A4 Aol EoA= FEO] sBATE Aru 2 Huyr] tf &9l Ao Eo|st
19t 17} AFolEofA] QJArEo] 71 ol A= Y82 54 oo JH(10%)2t AlAT
FE(I%)I AR =yt 1 O3 o2= FIY v|ga] AFolE(67%), AA]

ball

o oln

o 2= mjn r_E
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HATOIE(51%), BHEAIOIE(50%)5 WOl AMESH= 2102 UEIHTH 5 Afo]Ex OJA}
9] 48%7F W=t NIH AFOlEC 30.5%7F Wl M A717F =0Tk AlRE HojlA
e-HEIYY, BHE 5 Aof AL Apo]EoA HUj= A2 AAQ] gudon, 3oz
H2] AtolEof] 7%E & H°HUr Hxﬂ U 7he ':ﬂ 5oz xﬂokx]%] AFO] Eof W E-80]
11%, B AFOIEZL 8%

7P w@ekal, Aok Al Eoﬂ’\1t DoctorDlrectoryﬂ 22%E &9 7}7%} ?_]7]7} —E'—f(il‘jr.

<¥E M—-20> "= oA} HHE ALO]E 4291 (2010 1 &7))

HEEL o A7 2] A HEE= HEL ©

S 81% 48% 33% Medscape 57.0%
A7} 75% 2% 10% WebMD 20.5%
3] 67% 7% 8% AAFP 17.0%

A EA 51% 8% 11% DoctorDirectory 22.0%
A A} 50% 2% 3% Wyeth (24 Pfizerell 343) 6.3%
Ch 48% 2% 4% NIH 30.5%
A7 A 40% 2% 4% Thatsfit 8.3%
2/du]t]o] 40% 6% 6% SERMO 21.3%
w3 38% 5% 7% Ucomparehealthcare 11.3%
QA A 35% 1% 2% Healthgrades 26.0%
=Y 31% 11% 6% Clinicaloptions 3.5%
°)gAd 30% 1% 2% NEJM 13.0%
OF=tAdH]| A~ 22% 6% 4% Allscripts 3.5%

A2d: oA A ERAN www.bosa.co.kr)

A2 MM&M2 0= 2JAF ARYER)] A% (Sermo)g &0l Z&OA 7 A5 AFE5H=
ofZ2jAloldoll s EARGE A o]EoAl 7Y A7I%E ofEeAol A HmeA]
‘Epocrates’ til 2rEFACEH XRAFO] Fofsh AL 739 & 73%7F o|ZIE|AS mfd TP
o] AR&ste ofZEgjAold F stE Fob SEsiYen, 1 3oz WebMDY
'Medscape' @0l 37%°01A1 A= Tt

3. 54 Aol 1 W A

24 AgS HYEE AmEd 20109 5149 42009 S22 A Y] oF 16.7% 3
e 7102 Uepdeh ojald AR 4AEol ofE 2o uste] 58] A Ueht
e 23] AAY BAR 2AI2 Aste] 1] FAo] BILSEAY ARl tha Zbo]
ofe} Uehd @0z AU, olo] met F AAES A Ya¥ oz dydd
&% 5Utt AWF 11.4% FAste] 201590 oF g0l Fel FEE AR Hoz d
28t So] 2wt ARG A9 B 5 AWE oF 207% AT 20159 oF 92

6) Medical Marketing & Media(www.mmm—online.com). & ZRAIA ALY g%/t FE WS HAS
Mom 43%c FUt fle EAlASE FulE QA A SF3T. S8R gowe Al
APE NSt of ZjAlol S ARRSHA] dETh Falon 20%t AMRESHITH L THE3iTH ol At
oAl 7g Q7] Qv ATIEER Oofo|&(40%)°1¥ ol Thgo=2 3 PER0|=(21%), =HH|2]
(7%)21 =012t 6%+= otol&dt ofojiie RES ARESEIL lThil §ahitt



o de| iz BY o=z &5
< M-21> &34 A% A 72 9 A2005-2015)
CEREE=)
TE 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 181;&1?
A 3656| 4586 5628| 6730| 7.843] 8931 9934| 10753| 11.497| 12549] 13380] 84%
EmE oo1| 1002] 1348] 1561] 1.801] 2039 2180 2400] 2500] 2760] 28%0] 7.29%
9=y 1592 1.994| 2426 2869 3329 3763| 4205| 4380 4602] 4972] 5340| 7.3%
opAJord 939 1209 1488] 1848] 2181] 2518 2856| 3194| 3530 3.862| 4.093| 10.29%
Aol oRd 64| 2| 98| 119] 139] 159 180 202| 224| 248] 278 11.8%
Fdo1 03| 123 16| 195|232 29| 307| sa7| 37| 47| 478 121%
Z=otmappFd | 67] 86| 112| 139 161 183] 206 230| 255 280] 311| 11.2%
Xﬁ:‘iﬂg | 9BAD| 227%| 19.6%| 165%| 139%| 11.2%| 82%| 69%| 91%| 66%| -137%
[e}Ke)
TR A A 183]  229] 281] 337| 392| 625] 815 98] 976] L19%6| 1502] 19.2%
229 eMarketer, 2009; Informa, 2009; GIA, 2010

20108 @R| olgld AlFolAM M} Z H|EFS AHK|ot Q= A9 fHHo=Z oF 42%
S AMRJstal Qlt} 201590l & 40%= Al Aa&°] At AT Fo=z Helty /-
I 50]9] A4 H]Fo] Zolt= thAl OofAJo}H(28%->31%), 5 EUI(3%->4%) 2 Al

H]go] solg Zloz A,
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Zk54: Simba Informations, 2010; PWC, 2010; eMarketer, 2009; Informa, 2009; GIA, 2010
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20159101 o 1539 el FR2 WY 2oz AYHCE o] F oleld Aol ARSI
ujZol 713 30f, 20159 olald AY Rt of 929 Wel Fust @ o FHEL
20109 WHI AN BENA A R ohu] o 49.9% AT Ao FHAC

<3 [I-22> tAY AAARI= A A9E 2 2 1A%8(2005~2015)
(g9 il ge))

T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 &_&5
Sl 802| 1,151| 1,475| 1,835| 2,204| 3,601 4,787| 5705 5,884 7,283| 9,227| 20.7%
AR = 1,821 1,955| 2,067 2,014| 1,777| 2,327| 2,979| 3,267| 3,136| 3,737| 4,582| 14.5%
E5FA4 183 229 281 337 392 625 815 958 976| 1,196| 1,502| 19.2%
Al 2,806| 3,336| 3,823| 4,186 4,373| 6,553| 8,581 | 9,930| 9,996 12,216|15,311| 18.5%
Adts
;Zi] 18.9%| 14.6%| 9.5%| 4.5%| 49.9%| 30.9% | 15.7%| 0.7%| 22.2% | 25.3%

HIYE H]5S ATEW 20109 54.9% 5 AHAISHHA OAE AAPEZRNE A|Zo|A 7t
g 2 U5 AAISHE ol2id Al HIEE 20159 60.3%= U 571Y Aoz odEH,
A ALE 9.5%004 9.8%2 Thah £71e 7oz Holct Aujxoz JEIHX A%
5.5%014 29.9%=% H|5o°] &ol5 702 MY}

[23] T1-10] 201093} 20159 Uxd A A AR FZel= A9 HoH

")
i
ofy

20104 A2 BT 20154 A48 HF

Amd: PWC (2010); GIA (2010); Simba Information (2010)



