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T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 1&@1;
nly 496| 455|398 351 343 343|328 315 304 294 284 —3.7%
T4 10 12 12 15 16 19 21 24 26 29 32| 11.6%
=p)=! 25 35 53 74 96| 120/ 148 177|209 244 20.6%
A 5 16 22 30 41 50 60 70 81 92|  104| 15.8%
Znid 2 9 13 22 33 46 61 77 96| 117| 140| 25.0%
A 514|  492|  445|  419]  433|  457|  470| 486| 507| 533| 561 @ 4.2%
o]
s —4.2%| —9.6%| —5.9%| 3.5%| 5.6% 2.7%| 35%| 4.3% 5.0%| 5.3%

Ak IFPI(2010c); PWC(2010); eMarketer(2007); Informa(2007); BSA(2010); AP4KPMG A4
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Z}2: TFPI(2010¢); PWC(2010); eMarketer(2007); Informa(2007); BSA(2010); AFHKPMG A4
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<3 M-38> &7 ¢ AR F0](2005~2015)

T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 1C()1;G1}§
Rl 427\ 397| 347|305 299  300| 288 277| 267| 259 251 —3.5%
ikl 9 10 11 13 14 16 18 20 23 25 28| 11.8%
=b)=! 8 22 31 48 69 90| 116 144 175|209  246| 22.2%
AEY 5 15 19 28 38 47 58 70 82 95| 109 18.2%
Ske) ) 2 8 12 20 31 43 57 74 93  114| 137| 26.1%
A 444 429| 388|366/ 382| 406| 422 441  465| 494| 526|  5.3%
o]
P —3.2%| —9.6%| —5.7%| 4.3%| 6.5%| 3.8%| 4.6%| 5.4% 6.1%| 6.5%

Ak IFPL(2010c); PWC(2010); eMarketer(2007); Informa(2007); BSA(2010); 4P4KPMG A7
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329 F8F A2 CD singles, Vinyl Albums, Cassette Albums, CD Albums, Music
Video/DVD 9 &Hi2 Tojen lonf ZUora= AotE”] 3= Vinyl Albums,



Cassette Albums®| A2 F2X|9F ofFds] HojE]y ot 7Hd é% T E Hols HE2
CD Albums?t Music Video/DVDE 2009%¥ CD Albumst 329717t wojEo] 3%
2,090%F 2219 &S &R o0, Music Video/DVDE 435‘1*7117} HJUHEJCH 4,316%F 2219
&3 2d A2= ZAE|LL QIT},

<3 M-39> = JEuA=E (ST A #r) &g
(2 B = N )

TR 2005 2006 2007 2008 2009
CD Singles 20,353(7,394) | 12,002(4,331) | 6,712(2,497) | 3,570(1,315) | 1,314(513)
Vinyl Albums 346(27) 256(23) 199(18) 392(29) 1,050(79)
Cassette Albums 421(100) 181(41) 54(11) 8(4) 12
CD Albums  |444,729(46,174) |421,941(49,818) |362,061(44,045) 323,800(38,659) [320,900(39,529)
Vié\ﬁgjﬁcm 53,699(4,427) | 49,192(5,159) | 53,030(5,276) | 43,576(4,421) | 43,160(4,353)
Other 719(77) 343(31) 192(20) 102(11) 432(33)
&) 520,267 483,915 422,248 371,448 366,868

1 ‘Other= Vinyl Singles, DVD Singles, DVD Album, Mini Disk & SACDS] & x3ls),

2. ‘Digital Other'= Digital Music Video, Mobile Ringback Tunes, Stream, Ad—Supported Income, Unearned Advances
and One—Off Payment s xslslk

3: Double CD®] 739~ 270= A3k

AFEL: ARIA(2010)

gAE AlF2 YAEEH(Digital Track), HAIE V™ (Digital Album), SU7dst Hie]
(Mobile Master Ringstones) 69 FEI= L5 0] o 7 Z3 FLust= HA|EEH]
FEP7t 7Y we WofS Hol: Zog Uehdth E2l(Track) ¥ ¥ (Album) 77 sfotct

sotete Jhed BOiAs Waele Paste A4S Molw o], A Al 2yl A7lE
Y Fojdst Waelucke e 2Rxo] BAlo] Zvkstn 9k R olyEc) ol g
gm0 guj@gol e Fastn YedA E55E 5 ot

<i M-40> o7 YAV End) Al el 3}
(e B = 2 N )

S 2005 2006 2007 2008 2009
g E 2,471(2,393)| 11,560(11,023)| 18,695(17,647)| 27,087(24,996)| 38,534(35,966)
R 940(91) 4,149(418) 6,778(788)|  13,150(1,322)|  21,846(2,279)
o s A 3,729(1,981)|  10,280(5,749)|  9,976(5,606)|  8,249(4,733)|  6,306(3,641)

7e} 767(501)]  1,868(3,725)| 4,515(23,226)| 5,704(97,481) | 12,558(228,628)

&) 528,174(63,165)| 511,772(80,318) | 462,212(99,134) 425’638(172’971) 446’112(315’022

229 ARTA(2010)
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Aol F A=t WA Full Price? &0l A7F &% Budget2H AA T4
st Zlo] EAJo|t}, o] AW FLUjAtEe] H+= AT THAIE
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T7F ¥rde 2oz & 4 Qo olo] F3F 7HAe] dEol AhEET 30%7t
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<¥ M-41> 7H2A0d o) A5
(T9]: UNIT, PACKAGE)
TE 2008 2009 Change
PACKAG PACKAG
Albums UNIT UNIT %
E E
Full Price 28515 30033 21262 20599 5% —-3%
Mid Price 4460 6093 3865 5015 37% 30%
Budget 5721 3491 3931 2540 —39% —35%
Total 38696 39617 29058 28154 2% —3%
. PACKAG PACKAG
Audio Visual UNIT B UNIT B %
Full Price 3253 3017 2699 2558 —7% —5%
Mid Price 900 1276 847 1206 42% 42%
Budget 268 60 203 58 —78% —71%
Total 4421 4353 3749 3822 —2% 2%

Zk=9: SNEP(2010)

200982 7122 NSW(New South Wales)t= 32.9%=2 7P W2 HUIE HEQl A|¥o=
UErGon o-3C2= VIC/TAS(Victoria/Tasmania)Xl&=°l  26.9%, QLD(Queensland)’t
21.9%, WA(Western Austrailia)’t 10.7%, SA(South Austrailia)/NT(Northern Territory)
7t 7.6%s ARt Aoz UEHT A9EE&=  QLD(Queensland)?t  WA(Western
Austrailia)  A199  Toizb st RES] FUtske FAI0IH, SA(South
Austrailia)/NT(Northern Territory)2t NSW(New South Wales)”t £&% TAshs 4TS
BHola Qi
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(22 %)

T 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005+ | 2006 | 2007 | 2008 | 2009
NSW 34.4| 358 347 349 350 343| 354| 347 335 331| 329
VIC/TAS 29.3 29.5 30.9 30.4 27.9 27.4 25.6 25.9 25.9 25.9 26.9
QLD 18.8 17.9 18.2 18.4 19.7 20.8 21.0 21.2 21.9 22.1 21.9
SA/NT 8.2 8.1 7.9 7.6 8.2 8.0 8.1 8.2 8.1 7.9 7.6
WA 9.4 8.7 8.3 8.7 9.2 9.5 9.9 10.0 10.6 11.1 10.7
A 100.0/ 100.0| 100.0/ 100.0| 100.0| 100.0| 100.0| 100.0| 100.0/ 100.0| 100.0

FL A AmiAge] oF 95% e 4= = ARIA 3]919] HurE V2= &

T2 7HAE o Efgot 3Hr A9 o]l AL

3. NSW(New South wales), VIC/TAS(Victoria/Tasmania), QLD(Queensland)
Territory), WA(Western Austrailia)

, SA(South Austrailia)/NT(Northern

Z}E9l: ARTA(2010)

20099 =25 AR AHTui= F= 419 Susan Boyle©l 1915 AR Zloz UEh
O Black Eyed Peas, Taylor Swift, King of Leon, Lady Gaga & =0/#He S38#HY &
9 ol AEST A9 FUsA Uehtn 9t

<3 M-43> 2009 &5 SopA Axiav] =9

Soutl o] AE Elo|E 3Pt

1 Susan Boyle I Dreamed A Dream Sony Music

2 Pink Funhouse Sony Music

3 Black Eyed Peas The EN.D.(Energy Never Dies) Universal Music

4 Taylor Swift Fearless Universal Music

5 Lily Allen It’s Not Me, It’s You EMI Music

6 Michael Bublé Crazy Love Warner Music

7 King of Leon Only By The Night Sony Music

8 Michael Jackson Essential Michael Jackson Sony Music

9 Lady Gaga The Fame Universal Music

10 Beyoncé I Am....Sasha Fierce Sony Music

A2 IFPI(2010c)



