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1 Call of Duty: Modern Warfare 2 Xbox360 Activision Blizzard FPS
2 Wii Sports Resort Wii Nintendo Pt s
3 New Super Mario Bros. Wii Nintendo RIES|
4 Wii Fit + Balance Board Wii Nintendo 17
5 Wii Fit Plus Wi Nintendo 17
6 Mario Kart Wii Wii Nintendo dlo]y
7 Wii Play + Wii Remote Wii Nintendo AFE
8 Call of Duty: Modern Warfare 2 PS3 Activision Blizzard FPS
9 Halo 3: ODST Xbox360 Microsoft FPS
10 Pokemon Platinum DS Nintendo RPG
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1 The Sims 3 Electronic Arts FPS
2 WoW: Wrath of the Lich King(Z-d#) Activision Blizzard Y=
3 The Sims 2 Double Deluxe Electronic Arts N
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5 Call of Duty: Modern Warfare 2 Activision Blizzard 27
6 WoW Activision Blizzard glo]4d
7 The Sims 3: World Adventures(ZF3=4) Electronic Arts AEZ
8 Spore Electronic Arts FPS
9 Dragon Age: Origins Electronic Arts FPS
10 Empire: Total War Sega of America RPG
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1 Call of Duty: Black Ops ) ©) O | © O |Activision Blizzard| FPS
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3 Just Dance 2 @] Ubisoft SIE
4 Madden NFL 11 © © | © |0 © Electronic Arts | 2¥=
5 Fable 3 © Microsoft RPG
6 Donkey Kong Country Returns @) Nintendo EL%S)
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