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T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015

1 20,683 | 18,666 | 16,205 | 13,772 | 12,023 |10,696 | 9,510 | 8,559 | 7,773 | 7,118 | 6,328 | —10.0%

Chsktl 485 568 628 | 727 770 | 834 | 887 934 | 975 | 1,010 | 1,040 4.5%

SR 1,184 | 2,202 | 3,063 | 3,971 | 4,334 | 5041 | 5595 | 6,113 | 6,600 | 7,057 | 7,487 8.2%

QY 831 1,445| 1,906 | 2,301 | 2,400 | 2,719 | 2,939 | 3,144 | 3,338 | 3,524 | 3,703 6.4%

Rl 353 756 | 1,147 | 1,669 | 1,934 | 2,321 | 2,656 | 2,969 | 3,262 | 3,533 | 3,784 | 10.3%

A 22,352 | 21,435 | 19,887 | 18,469 | 17,127 |16,571 15,991 |15,606 |15,347 |15,185 |14,805 | —2.2%
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A5l TFPI(2010¢); PWC(2010); eMarketer(2007); Informa(2007); BSA(2010); APIKPMG A4
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A= IFPI(2010¢); PWC(2010); eMarketer(2007); Informa(2007); BSA(2010); AP4KPMG A4
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