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Sly 4,051 3,941 3,701 3,554 2,991 2,577| 2,267| 2,029| 1,824| 1,652| 1,435 —11.0%
Epantl 70 77 78 80 87 86 87 88 90 90 91 1.2%
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2000 2069 | 15046 | 82,393 | 426440 | 13,686 - ~ | 539,816
2001 1351 | 3885 | 76432 | 409261 | 12,132 - — | 503,061
2002 782 | 3861 | 56677 | 371268 | 10542 | 642 | 37,683 | 481454
2003 676 | 3128 | 51310 | 333350 | 9,867 | 1159 | 56,489 | 456,179
2004 520 | 1393 | 50591 | 316627 | 7437 | 802 | 53900 | 431,269
2005 106 | 424 | 48431 | 310945 | 6322 | 710 | 54973 | 422,210
2006 337 | 383 | 50464 | 203671 | 5613 | 1096 | 56,844 | 408408
2007 563 | 156 | 46788 | 280230 | 4506 | 1046 | 57,823 | 39113
2008 352 | 107 | 39837 | 251321 | 3740 | 791 | 65626 | 361,775
2009 190 58 | 33999 | 211914 | 2043 | 527 | 66883 | 316515
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DVD 25038 88.1% 104.3% 120,992 84.2% 101.7%

Blu—ray Disc 3367 11.9% 241.6% 22,759 15.8% 216.7%

g+ 28405 100.0% 111.9% 143,752 100.0% 111.0%
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o Formmt 2009.1~2009.12
Unit Share VS.prev.yr Value Share VS.prev.yr
Single Track 42511 | 9.0% 112.0% | 6540 | 7.0% 111.0%
Album 2555 | 1.0% 117.0% | 3126 |  3.0% 117.0%
DIO?;YIEESS Sub—Total (Audio) 45,066 | 10.0% 112.0% | 9,665 | 11.0% 113.0%
(1190 | Music Video 1748 | 0.0% 111.0% 543 | 1.0% 118.0%
Others 0 0.0% - 0 0.0% -
Total 46,813 | 10.0% 112.0% | 10,209 | 11.0% 113.0%
Mastertones 157,081 | 34.0% 86.0% | 16426 | 18.0% 81.0%
Mobile Ringback tones 112,021 | 24.0% 111.0% 9,801 | 11.0% 115.0%
Digital | Single Track 142,896 | 31.0% 100.0% | 49,447 | 54.0% 104.0%
Contents Music Videos 7,976 2.0% 82.0% 2,892 3.0% 101.0%
(87%) | Others 1376 | 0.0% 76.0% 683 |  1.0% 114.0%
Total 421,349 | 90.0% 96.0% | 79250 | 87.1% 99.0%
Subscriptions(Internet) - - - 702 1.0% 87.0%
Subscription(Mobile) - - - 381 0.0% 95.0%

Others — ;
(200) | Other Digital Music 60 | 0.0% 174.0% 40 | 1.0% 94.0%

Contents

Total 60 | 0.0% 174.0% | 1523 |  2.0% 91.0%
A 168223 | 1) 98.0% | 90,982 | 100.0% |  100.0%
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5" CDs Vinyl cassettes _
3= = : o = %7
= i =7 Discs = iz
Enka 505 464 969 1 495 132 1,527
P 1" Kayokyoku 1,100 1,840 2,940 3 29 12 2,984
(0]
b | New Music 773 3,041 3,814 39 1 1 3,856
Sub—total 2,378 5,345 7723 43 455 145 8,367
Light Music 13 384 397 0 0 0 397
2} Traditional 24 197 221 0 18 3 242
= Children's 2 169 171 0 1 1 173
Animation 301 520 821 0 0 0 821
Classical 2 314 316 1 6 0 323
Karaoke 0 10 10 0 0 0 10
Other 93 800 893 0 0 0 893
o 11,226(104%
7 2,813(98%) | 7739(107%) | 10,552(104%) |  44(94%) | 480(98%) | 149(101%) )
M 2,860(98%) 15,054(95%) | 17,914(96%) | 117(172%) | 480(98%) | 149(101%) |18,661(96%)
Z}=4: RIAJ(2010)
aiQ] 34t A2 oA+ Rock/Disco’t 7HF 2 HlE5S AMA|sta O 2392 (lassicalt
Jazz/Fusion 27 1715 41l AT,
<3 M-35> 2009 < 5o Ao A2 - il vk d3)
(%) )
Az 5" CDs _ Vinyl cassettes 27
A= oy A Discs AS ] °
Rock/Disco 15 3,218 3,233 0 0 0 3,233
Jazz/Fusion 0 1,425 1,425 53 0 0 1,478
1; Pop 2 706 708 0 0 0 708
4| Screen 9 209 211 0 0 0 211
;4 Others 0 129 129 0 0 0 129
Sub—total 19 5,687 5,706 53 0 0 5,759
Classical 28 1,621 1,649 20 0 0 1,669
Others 0 7 7 0 0 0 7
317 47(124%) | 7,315(85%) |  7,362(85%) | 73(348%) 0(-) 0(=)| 7,435(86%)
37 2.860098%) [15.054(95%) | 17.914(96%) | 117(1729%) | 480(98%) 149(101%)’ 18,661(96%)
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T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 o
24t 69 55 42 32 19 15 12 9 7 6 4| —21.8%
4 - 4 4 5 5 6 7 7 8 8 8 5.4%
tixg - 31 35 52 56 64 69 73 77 81 84 5.8%
AEY - 20 22 30 31 36 39 42 44 46 48 5.6%
RERS S| - 11 13 22 25 27 29 31 33 35 36 6.1%
SHA 69 90 81 90 80 85 87 90 92 95 97 2.7%
s -10.3 -10.4
) 10.4 : ) } 2. 2. 2.2
P 30.7% % 0.4% % 55%| 3.0%| 3.0% 8% 7% %
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