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T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 ICOAGlRS
s 7,619 6,924 6,060 5412| 4,928 4,487| 4,071 3,734| 3460 3,231 2968 —7.9%
A4 373| 421|457 506| 522| 544| 556| 561| 558 548|  530] —0.5%
=] 181  378| 482 650, 839 1,029 1,234| 1,453| 1,684 1,929 2187 16.3%
QI 127/ 247\ 300| 376| 463| 543|  623] 703|783 863| 943| 11.7%
makd 55| 130] 182|275 376/  486| 612| 750/  902| 1,066 1,245 20.7%
SHA 8,173 7,723 6,999] 6,568 6,288 6,060 5,861 5,748 5703 5709 5686 —1.3%
Ad e

—5.5%| —9.4%| —6.2%| —4.3%| —3.6%| —3.3%| —1.9%| —0.8%| 0.1%| —0.4%
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Ak IFPL(2010c); PWC(2010); eMarketer(2007); Informa(2007); BSA(2010); 4P4KPMG A7
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Music Downloads(W Europe) Music Streaming(W Europe)

2009 User | Type J

2009 User |

Personalised

25m

Pay Per. Download 6
napsber

Ad-funed

Online Radio

Filesharing == 35m
mininova

A=l futuresource(2010)

2) $id &9 A% 24 Bl 29

20099 F=9] FHTO) =%+ Susan Boyle®l 1HES AHXISH

ke,

B
Spotify
s @) - om

f
Social Networking >7m
(T Tube}

> 60m

HAR A =
k=

< o] &S 7158t Lady Gaga?t Black Eyed Peas® WHTUNZF =7 LUELHA K A
Tojs Msste gRAso SHES AL & ot
<3 M-9> 2009 F= SotAd Adadrf &9
=9 OJE]~E Elo|& AL
1 Susan Boyle I Dreamed A Dream Sony Music
2 Lady Gaga The Fame Universal Music
3 Michael Bublé Crazy Love Warner Music
4 Black Eyed Peas The EN.D.(Energy Never Dies) Universal Music
5 King of Leon Only By The Night Sony Music
6 Various Artist Now That's What I Call Music!74 EMI/Universal Music
7 JLS JLS Sony Music
8 Beyoncé I AM Sasha Fierce Sony Music
9 Paolo Nutini Sunny Side Up Warner Music
10 Lily Allen It's Not Me, It's You EMI Music

Z}=4l: IFPI(2010c)
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<3 M-10> 2009 5 A1 A =9

=9 e ERE ER]
1 Peter Fox Stadtaffe Warner Music
2 Michael Jackson King of Pop Sony Music
3 Silbermond Nichts Passiert Sony Music
4 Lady Gaga The Fame Universal Music
5 Depeche Mode Sounds of the Universe EMI Music
6 Pink Funhouse Sony Music
7 Oammstein Liebe ist fUr alle da Universal Music
8 Adoro Adoro Universal Music
9 Green Day 21st Century Breakdown Warner Music
10 Amy Macdonald This is The Life Universal Music

A2 IFPI(2010c)

20098 ZgA ddmo

A&l FollAM

<3 M-11> 2009 Z&Fx obr AWsn) =9

=9 STEIZE Elol= s
1 Les Enfoiré Les Enfoires Font Leur Universal Music
2 Seal Soul Warner Music
3 Charlie Winston Hobo Wagram
4 Various Mozart Lopera Rock Warner Music
5 Grégoire Toi + Moi Warner Music
6 Black Eyed Peas The EN.D.(Energy Never Dies) Universal Music
7 U2 No Line On The Horizon Universal Music
8 Muse The Resistance Warner Music
9 Calogero LEmbellie Universal Music
10 David Guetta One Love EMI Music

Ak IFPI(2010¢)

2009 AH|Ql FHTI] > = Joaquin Sabina’l 1S AHAIgH 71O, A= 29| H|%
o] 2 AIZYE AT 4 U,

<3 M-12> 2009 2=#|0 otA]d Ao =9

=9 STEIZE Elol= 2t
1 Joaquin Sabina Vinagre Rosas Sony Music
2 Fito Y Los Fitipaldis Antes De Que Cuente Diez Warner Music
3 Alejandro Sanz Paraiso Express Warner Music
4 El Barrio Sin Mirar Atras Universal/Vale Music
5 Daivid Bisbal Duermevela Ediciones Senador
6 Amaia Montero Amaia Montero Sony Music
7 U2 No Line On The Horizon Universal Music
8 Estopa X Anniversarium Sony Music
9 Raphael 50 Afios Desoues Sony Music
10 El Canto Del Loco Radl%lLéai?élfgt; igizente. Sony Music
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SHEAIYo]  g4s] Zast Qe 7R, 20099 olEE|ol SUA|FC] A=
Tiziano Ferro’l 1915 AHXIsIR OO [aura Pausini’l 271 ¥Hoz =2 ¥rgS A
=

< M-13> 2009 o|Felo} SopA g Agu] %9

= o= R ER;

1 Tiziano Ferro Alla Mia Eta' EMI Music

2 Renato Zero Presente Sony Music

3 Eros Ramazzotti Ali E Radici Sony Music

4 Andrea Bocelli My Christmas Warner Music

5 U2 No Line On The Horizon Universal Music
6 Vasco Rossi Track2(Inditi E Rarita') EMI Music
7 Laura Pausini Primavera In Anticipo Warner Music
8 Laura Pausini Laura Live World Tour 09 Warner Music
9 Michael Jackson Michael Jackson's This is it Sony Music
10 Alessandra Amoroso Stupida Sony Music
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<3 MM-14> F= o AP F0](2005~2015)

T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 1COA_GII§

n, 1,799 1,630| 1,362| 1,231| 1,156 1,062 976 890 827 7 713 =7.7%
sdd 86 95 100 113 123 135 147 161 176 192 209 9.2%
=R )= 60 103 137 200 295 368 463 569 687 815 955 21.0%
AU 42 68 85 115 163 181 210 239 268 297 326| 12.4%
SRS )| 18 36 52 84 132 186 253 330 419 518 629  27.5%

SHA 1,945 1,828| 1,600| 1,544| 1,574| 1,564| 1,586 1,620, 1,690/ 1,785 1,877 3.7%
A H
:;i] —6.0%-12.5%| —3.5%| 1.9%| —0.6%| 14%| 2.2%| 4.3%| 56% 52%

o0&

Ak IFPL(2010c); PWC(2010); eMarketer(2007); Informa(2007); BSA(2010); 4P4KPMG A7
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A=4: futuresource

F= 24 A HuidgS AmETH A /HE(Album/Bundles)® 4% sfiotet L &7t
Pastn gloo FUEet ulwg Zu X AAZAE HAT & ook ww, CAY By
o] F%+= 2006 FE w=A Gt ot

<E M-15> = 22 A% #wjd 3} © Album/Bundles

(k) et )

o ol Change Compilations

Physical Digital Total % %
2000 134.3 - 134.3 +10.5 24.1
2001 144.9 - 144.9 +7.9 25.7
2002 149.2 - 149.2 +2.9 24.8
2003 159.3 - 159.3 +6.8 24.1
2004 163.4 - 163.4 +2.6 23.9
2005 159.0 - 159.0 —2.7 20.7
2006 151.9 2.8 154.7 =2.7 19.7
2007 131.8 6.3 138.1 —10.8 22.3
2008 123.3 10.3 133.6 -3.2 22.9
2009 112.9 16.1 129.0 -3.5 20.0

A5l BPI

A=/ =EH(Single/Single Track)?l 4% =% Hd=Hul= siotct 2 27F Zastil
+ 9 R a2 yAE At vlusie ofe wE GEAIE 2ol ot gAE A
=29 A Ee OAE FHES 0l =4 UEY Qlow | ol Aa AW WUl Has
wC} 9 kol 42/ ZEAN o] AAK R Sojete ATt AL,



<¥ M-16> 9= 5 A% B33} : Single/Single Track
(B ik )
o 0 Change
Physical Digital Total %
2000 55.7 - 55.7 —21.6
2001 51.2 - 51.2 —8.1
2002 43.9 - 43.9 —14.2
2003 30.9 - 30.9 —29.7
2004 26.5 5.8 32.3 +4.5
2005 21.4 26.4 47.9 +48.4
2006 13.8 53.1 66.9 +39.8
2007 8.6 78.0 86.6 +29.3
2008 4.9 110.3 115.1 +33.0
2009 3.1 149.7 152.7 +32.7

Am4d: BPI/Official Charts Company

Vinyl &9 4% AlZolA of

© xre WES AL 9lou}, olds] YA Wy 4w
™

7} o] 2o]R|aL QIt}, o] u]=r Al &4 2E QAR AFoA] UEhY= ko
AAl 20099 7" A= oF 22870, 12" A2 o 119P07F TofE Aoz AAYI Qot
<¥ M-17> A= o A1 Fojd3} © Vinyl
(1 70

S 7N A58 %) 12" A= AEFE(%)
2000 201380 0.4 4012110 7.2
2001 178831 0.3 3961789 7.7
2002 265368 0.6 3468640 7.9
2003 401085 1.3 2813968 9.1
2004 630686 2.0 2598331 8.1
2005 1072608 2.2 2076425 4.3
2006 1046310 1.6 1251580 1.9
2007 1040008 1.2 803214 0.9
2008 485514 0.4 253912 0.2
2009 222193 0.1 110478 0.1

A=4d: BPI/Official Charts Company

LP EeF Vinyld} H]eh H[§2 ARX|SHL ], 2l 587t A Hiet A ARE

12 Qleh 20098 F= & AT LpHUIZ2 219,4497H=2 2008'd 208,5267H H.tt
o=

[©]

H

Kt Ao® Uepict

ot mjo



<¥ M-18> 9= 2o A& FAuja3d}: LPs

(&=): 7
Ax LPS N -8(%)
2000 751,857 0.6
2001 761,558 0.5
2002 657,127 0.4
2003 579,247 0.4
2004 453,251 0.3
2005 351,224 0.2
2006 250,926 0.2
2007 205,292 0.1
2008 208,526 0.2
2009 219,449 0.2

A& BPI/Official Charts Company
2) B= U AZY AHR 0|8

4= au|AtE0] TR EEE 4u|o)Al0] Ol Ipsos Media CT7 AN Ztol whe
W, SuALe] g99%7t St ol WY AuAE Abgsts Aom Uepdth xg 959
stz ERIE A AR Lurel dolgle By chezEol B 94 &
BlAbS o] &y AElA o] fo] thEt SRe o Lalolct &W AulA oo thst Au|Ats

= =] RIS o % o o =]
2 Holds 29 o]lg= H1 Qen =2 YouTube, iTunes 2E0], A2ife & ol&
St o2 AL QITH

UMl 1/3 7Hg0l aldE = SEAS< BitTorrenttt Rapidshare®?t &2 I &
EZ 0]&3IHY Google 528 AAALE Fof] Fa=2 3¢S 2L Y=t SHoI¥2
U, 29 g2t 48S 7M1 SEATY HlEo] © 9%z, G2 AIF XA oJAlZ A
4 X O
=2 T

P AHIAFE2 P2PYAIC] BitTorrent =+ Limewire, Rapidshare 2 AF°]Eo] Tjsj
4% 73 =gro] QXL QO™ Google & AMAMLIZ o] &k F7F oF 24%, WHol

i1k 37t 33% AT, @ Av[RLEo] E¥ S AO]EE 0] &5t o]
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oldoll A[HAFFT 7Fsolr] WEol'(42%), &H ABIAE Fol AL & g oY

Astr] WiZoll(32%) S°l HE oAt

rr o

o

un £ do & 18
U




(79 W-19] G5 &m45e] Bysel 35 A44E

2]
15% net used
F2P ! Rapidshare 2o,
14% 2% -
% 6%
Peerto-peer Rapidshare Googlefother Useanyof MNone ofthese Don't know
(P2P) ! file search these
sharing sites [ engines=to  'unofficial’
BitTorrent/ find services (Met}
Limewire albumsitracks
to download
for free

A=l www.ipsosmediact.com/media/mendelsohn.aspx

=9 AB|A Afo]Eo] fjgh QIAlM} o] &gk AmHETH QIX|E= Napster, MySpace,
Amazon, Music Podcast 22 =7 UEHCH ¥HH F¥od F{of ol o]&&= At
O]E+ YouTube ¢ 2oz motdtt ¢A| e w2t & 4%ol= iTune Stored
O] &E0] w2 A= UEU= 7I2H, 7N =2 UAI=E HQl Napster= ©l&&2 M
Ao e A vepta Qo

(13 M-20] 5 2812Ee] Abol= ol § W Q4%

= A
mUse mHeardof = NotHeard of (%)
YouTube | I e . s
Dwonload track/album-iTunes store  |IREENNFY AN DT . 7
Internet Radio |G 2N D —— 23
MySpace T N s/ I — 17
Download Track/Album-Amazon.com [V I T . 20
Spotify NI I F — 58
Music Podcasts I N T T — 22
Download Music/Nokia Music Store [l 2 I 7 .| 26
last.fm  [CT I T 66
Napster [ I - 21
7Digital 17 76
eMusic 2 IR T — 59

A=) www.ipsosmediact.com/media/mendelsohn.aspx
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Al7Zdol 9,900 2], WHIFY Al%o] 8,900%F & =T}

2010955 201597HA19] A®Ed FAE2 S8 AIFY 49t ¥+ -5.0% daA=
AR H49 7oz AYED 3AdS A8 0.3%Y S7HA7F ddEn, gR|E A
Fol AR AT 15.4%2 MY odEE Zhdl, AHY AR 10.8%, ZHEY
A 19.8%2 77 AYE dXE AFY FAA7T f
7ol EAo|t,
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THE 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 1COA_GlR5
als 1,576) 1,491| 1,412| 1,370| 1,298 1,230| 1,158 1,099| 1,048 1,002 950 —5.0%
ikl 78 84 87 83 80 84 85 85 85 85 86 0.3%
HAg 44 77 93 127 156 189 224 261 301 343 387 15.4%
Y 30 51 58 73 86 99 113 126 139 153 166| 10.8%
ARk 13 27 35 53 70 89 111 135 162 190 221 19.8%
A 1,697) 1,652| 1,591 1,580 1,533| 1,503| 1,467| 1,446| 1,434| 1,430| 1,422 -1.1%
A

A —2.6%| =3.7%| —0.7%| —=3.0%| —2.0%| —2.4%| —1.4%| —0.8%| —0.3%| —0.6%

A5l TFPI(2010¢); PWC(2010); eMarketer(2007); Informa(2007); BSA(2010); AFIKPMG A4
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