S2[0f|O|E| L B 58 OIS 2IR0IE AHS 0l (= 269l 2 %@i ==

o [ S
M BN =2E AVNSICE st Aol thet =olet H71E0| HUIZIK| Zh=X]
Zdo|ct

Creative BOOkS | M1BI0} (KOOCA DJ2fFi2lE) 2000172 |

K 2

QUS4
O ===
a5
| *;t“»_ﬁw,?.i%

L

Compipanasein

corporations, and nations. brilliantly lold.” —Tony Hsieh,

A Visionary New Understanding

of Happiness and Well-being

Flourish

MARTIN E.P.
SELIGMAN

BESTSELLING AUTHOR OF
AUTHENTIC HAPPINESS

Comptoa et

9 6 ‘ SIHIAHXEISS

L
=0|, OIE2X| = 2Eo| M

UAIS 0l20] ZR|Z BolRel= ARE Gzio| YUMo A S0|0| Ofn|of LA EAGD, 0|
= S5 Ax WHS ofg, He E1 S OIS PSS ELISH SIS R0(CE 0] M2 o,
HiS, g2l S20|3, 2|23, HIEH T7t BE-A S FAF S 2thel ofle7H=0] 7! Trlst
SHolT} A2, S22t HAXIZAMO| JHOIN HES B2 UHIISZ M= 0fsli517| 0f242 “s0|2
HE{O] AR BI= IS SILIY Z0{LIZICE HIO|S2! G0 (R} XIRL AJQIOR M HMLQIA ol
HES WML OJEJAEQ] MAKS RS AZAO| AT AIZ7HO| IS Eofe T, AIX|0] KHAIEAL
QU0JH{Z! R YLE= FZoR 2712 LG “SS Mmprovision Ol UCHD ZZ3H

O XX} 1 AE]E S uhieH|Z] A / o]AMY o e JEIAL : o T o] AA] e&7ZHA 1 2008.07.10

3T A H|=LIA, XA sl O H=sh7|: Helshk= &7t =X|F2t 8iAL

= |- Ix

7t MI2kSk= LHE HI=LIA o MSTH

et 2oz Qlsl oj2Kol thet 7T Aafet Al 2ol i A= L2 H20IS0/ 2 =82 &
2 HMO|C} o] 22 HHo| Lol 2= Attt 2 X|Q] =07t =1 Of= SHlof M BlofLf, =52t
Lot o =shixlz AN HI=UA RES HMAGHL ATE 32 Al H|=UAE Heed| =2 RO
HXR= 7 OfL|CE Zfet 2BH sl =2 i, of Hofl 0152 Yali= SE5HH, H= Aol 7152t 0|
ot HE0] =0 Aiks M22 472 2401 A0|Ct 712 HIZU AT Ao S2let XH2H0|
AOPg7| I8 AOIACHH "32t Al HIZUA = 22 QIZRIAIS 7HESIH 0|Rut HaKEH Sdst
= LS EF= A=2l BI=LIAO T

HE: A=t AL2| A== OfaH
Flourish: A Visionary New Understanding of Happiness and Well-being

Al2|32E2 0f HofA 252t XHlih 7 Ol MfSIXIS0| 0|01 Juisel ol=E=ly, E2f0at
0 |

0 AR Fof, E2120} 03 MY YRR, AT 2

=1 Eto‘:',
9|

0
|'|_|O
rZ
0z
Il
pall
0

0
|0
>

pe Y a8 = US| oot 2, ZoHol el ey &l
=it S CEH S8ekRlsis Sl =29 7120 2= &=0] of ot o

rc
in}
A

%
_O'M
0%
I
of
N i
10
=

® X{X} : Martin E. P. Seligman @ SEEA} : Atria Books @=7ZH! : 2012.02.07



Creative Life & Culture

Creative Reports

WORLD
HAPPINESS
REPOR

Edited by John Helwel

Well-being in 2030

Aggregate report

September 2011

T e ks ot b ol B i

‘Trends in World Educational Media
Based on Entries o the JAPAN PRIZE since 2000

Sk iz KODARA
NEK Brosdeng o Reesch e

Augut], 2001

ontae
1 Pk Ppectes SRt
2 T

MNiA| &= B0 2012
World Happiness Report 2012

2012 4, =t Lo TS UN ZATRIATH 01 HAIZIRCE ZATRIA O] miat w7k
Mol M J|Zoz M g Jaln ol A F2Y XS 276l M2 AP
I 58 wahn ick £8 255 el YiS TEka 80| MRE 2f0l ofg B

2 QUSXIS HOKEC), HTMOIN 7 8=t 27152
5wt BiSS Al i Ofmablel MiEsl2 Letic

=
o] =0l UAHME oA, SHH A4t AR AlFe| £, 2 ergdut oFgH 7150] S8

20801 El HTIA
Well-being in 2030 Aggregate Report

0l HIA= 20111 3/48 87 ZIHOIAELIOL S, T2|A, TRAA, Z2te, 20p{0}, AYE

—Oo— =L

0R

g o2 B J KT HIEOR 5t /oD, 2080112] MBI WUS 95t 2TI0] S4aY
£ Ofsiot 242 SE2 611 QUTk XA 20 02 AlSI0) WYS 0T 25 RAR S ARY
S0| Z, MSlet B, BYS B0 Uk N W0l 95t 942 2 IS IS 5 2
QI U717 17} Of2i2 YAS LIEHOD|, B2 Tlofl 1ol wat RAept T2 o= L

BT,

® XX} : European Commission ®=ZH : 2011.09.20

N BS=EIx HEEMS
Trends in World Educational Media Based on Entries to the JAPAN PRIZE since 2000

L2 YEANHKTF 1965 JAPAN PRZE | s =113 FHAES ARBHA| 45H0] XI5 O
ZHAE= MA| W= 227210 As 0(12 =XH2l Ofshet ol Lo 7|oeitts SEE 4
1 QT 201001 ZHE|E! 37| JAPAN PRZECH= 6470 =712t X2 22671 7 U 22 E{ 40974
O] Z2=TIPH0| MBEIRUCE 105210 2 ERUEE 871X| A2 ROfet 4~ AUCEH Ats] SHof| chet A
Meh 2, 119] &E SOLEY | 0152| Digat ils tRe tidet Z2as, nisiz0te] &0|
s it OIA%OH CHet TS, A4S ffef it 2Hm2 s, DIFEI0ISS flet 221

9| Cf

Gt §22E, 0|0 FZ0l|Me] 2T 2 IS0,

02

@ X{X} : Sachiko Imaizumi KODAIRA(NHK Broadcasting Culture Research Institute) @ &7 1 2011.08.01

Korea Creative Content Agency ‘ 9 7

o
2
m
>
=
<
m
=
m
m
0
o
c
L
-
c
=
m




Creative Articles
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meme
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Can Blogging Enhance Subjective Well-Being
“Through Seft-Disclosure?

The Facebook Paths to Happiness: Effects of the Number
of Facebook Friends and Selt-Presentation
on Sujective Well-Being
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