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B AR Ay hds UNY FERA, SA(sKiD, AT
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3) Throsby, D.(2008, p.218)
4) Hartley, J.(2005, p. 6)
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1. EU Stl|l0{(Tony Blair) W22 274ty HA: 1997H ~ 20074
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— B A AFo o] AlwFd(New Labour) EY Edo] A= 2714 7]

5) Howkins, J.(2001). The creative economy: How people make money from ideas. Penguin UK.
S w AR AA 77 AZR Blo] ofyA Rt Fo| FAskE AlY £4% BE, g
5] Agtele] 7hx| e g s WAl AEgo] dokal 7.

6) Banks & Hesmondhalgh(2009, p.422)
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glo] grg ‘ZF BlElo} (Cool Britannia)dl= £&274 ofd] FXAY A
s 7P AN EE SZIAR 5T

— U ool ARl ofFolxl FrAkg AAL AA T AYIZ el 17]
d - 20014), 271(2005 - 2007d)

1 A 12119974 - 20014

1998 2001
First Creative |::> Creative Industries
Industnes Mapping Mapping Document
Document published updated

ﬁ QOutputs

= Put “creative industries” into
Governmment vocabulary

1997 * Established evidence base for Creative
Creative Industries Industries
Task Force Established

* Recognised contribution of Creative
Industries to the UK Economy

<18 > 2d W2e " 1] XN HH A DIH8)
O 19974 719 ‘T 7HE3rAHE (Department of National Heritage)& ‘3o A~
E =X (DCMS, Department for Culture, Media and Sport)= &t 73

- DCMSE &8l g2t 21584
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7) Birch Sofie,(2008). “EY E#o]¢] 19970 99 9U 9] A Zoja] “Jrol| A #3ga} t]xjel Hof
of Frulnt ol FAlsla 9lar, TRRIAIS <IZF 120 »Jr% o] RIPIAE AEslal 307 HS 1L
|30l Q= Eofolth & FRo® HojEol= 9 Y A AxKET ¢ Anfal Ak

v H 9.
8) Will Calladine(2009).
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— DCMSY %25 7§#Hste] WFo| Creative Industries Unit, Strategy Unit,
NDPBS Unit, Education Unit, Local, Regional and International Unit ©] A1d%

— DCMS+ Fx24Hd A3 Qs 93] Al 52 AR e axy s 4
— CITF= F2Y Aghs 9317] fsk 3, izt o a1 o)a sA7]
(intermediating Unit)

— 1997 799 AgEo] 2000 6¥€71A] &3

- F8 15 9 FRARY A BEL Jusshy $EAE FRY T
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o F94% Felu, HFl JFL WAL oFES BFh

#AEo] AxEy] 98 Fo BaA W

O CITF= 58 AARIA A7hs S F2ats] Ao B2 dd4s 713

— 1998 114¥: “Creative Industries Mapping Document” ®.31A] 27k
— 19994 114€¥: “Creative Industries—Exports: Our Hidden Potential” 27}

— 1999 124¥: “Creative Industries: Television Exports” 7+
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— 200083 3¥ : “Creative Industries: The Regional Dimension” 27}

2000 39 : “Creative Industries: Internet Inquiry” ¢t

2000 49 : “Creative Industries: Your Creative Futures” 2%t
— 2000 4¥ : “Creative Industries: Intellectual Property Rights” &7k
O CITFY tjxxAel AR HaAel 1998 “Creative Industries Mapping

Document”(CIMD) & E3)] #F=xArale] 7d shak

— 1997d 10€5-E 1998 10€7b4 6xtdl 3]s =8 sl o, 19984

O NESTA(National Endowment for Science, Technology and the Arts) A3H(1998d)

— 1998 =75 AH (The National Lottery Act 1998)9l 9]& 29 sp2=(<F 33
4me] )& 7R ALl wob FRAgfell A oz, 2ol Yol Higt
Aes SxIA71a7t sk dFE B2 AE7]sd= 93] (NESTA)7F 1998
A4d

9) B, 15 vE 2 5w A, Fd, gAR], gakely s, 93, e g4 AZEY, &

T, 23 ATE0] g dyud 2 g

10) Birch(2008), Andy Prattel] w2 o}F % E3] AX215L 1998 A MHA Creative Industries
Mapping Document”} 257 Helli= FxAtgdo] 22A 744 =A AAH o= 7)o Aoz 7
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7] 93 AZb} A A, 3-5d Be 79 53 9= 2Ed XIS 53
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Hel mge wE 4 Qb zeaw 70We ARsh FEd o A
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NESTA= 2000 549 3 Z2I3s AA 24719 Z2AE 2407 dE=s
TR o)A 137l ARSqd TR 7R d e Y4l 2RO A )
o] W& ZRAEZ o|Folx] i, S 71E F<(keyhole surgery)!2)o] A
T5%E AFsAH(amphibious vehicles)oll ©]27]|7bA] theksi, Rk 7w, Al
(poetry), Q3AIZF A E2]H astrophysics), #EHAIE](science centres) S0l
w3 oIS, F WA Z2ae 20019 29, 3070 G2l thal A
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Ao = S3Xes Slekel s 5E7]9Ql CIEPAG(The  Creative
Industries Export Promotion Advisory Group)ol 23l 47§12 Ze]E(Zel=,
gARgl, Fdddle, E3hHrA W) FE9] e Al AR FMdste] 19994
59 CITFo Harsk 19994 11€, “Creative Industries — Exports: Our Hidden

Potential” 271

T Ak AR A AF-2e o]y

DCMS®] Fz4t4d el ofeltjol= ol W] = AW ofye}, BAlE, A9

11) A Brief History of NESTA, Nesta. http://www.nesta.org.uk/library/documents/A_Brief_History_of NESTA.pdf
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5o o3 AeEIgion], 1990de) FEURoEE HHH Rope] 184
7k Z7bAA AZE BA ZEEA A

it

— Mapping Document?} ©l&Eo] DCMSe A¥ EHY3](Regional Working

Group)”7} ¥7¥3l ‘Creative Industries: The Regional Dimension’ #XEI13)%
T JgS 713, 538 2 AW D TA] BARENA MEA G4 o)

olfolE AEst s g
— DCMS <¢1EE& XY ARAFEA(Government Offices in the Regions)oll vijx]: 7
ol st s F-dEol 22t 979 Ak ARFAol wix|Eo] 24k Hd )
— 2L A9 AxAA(New Regional Consortia) T-F: 35 o] 19984
129 ALEIALA DS THEQLS o] AxAAd= DCMS, H| AR, A

|3, A BAA} 2ol -

N

O Creative London A ¥

— 20023 AT A]7S] Ken Livingstonedll ]3] Fz2Atd el TA] AA 719 H=
A TbsAds ARy 9fek AxARd 193] (Commission on the Creative
Industries) 7} A% %

— 21 A% 20009 R A9 AN FRUAS 2AAD MY FAF Lok 2
Aol Bra . olo] ¥d A& Hd HA=F Frgletar, ©de] YFA oS
whel=d F2AE S o]83l7] sk H Kol A 20041 ‘Creative London' S A1

O CITF+= AHF B3 7+ #Ax2HY A2F 159 ‘Ministerial Creative Industries

Strategy Group’ (MCISG) 2.2 thA]

1%

- CITF RuAE B3] BXE Wee g4 dagor §717] 18] CITFE= 2000

13) DCMS (2000) Creative Industries: The Regional Dimension, The Report of the Regional
Issues Working Group, DCMS, London. CITF sH:718 HiA, 19999 Q¢ Leeds, Coventry,
Bristol 219 ZAAe} F22r] Ay AxedsoA Eolw &S QoFs)
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W 6o gl sl MCISGE tiA|E

— MCISGE= FxAH Ak JAs &3l o] Foz ulgol dis] 2001 + HA)
DCMS®] Creative Industries Mapping Document Z7H4%)

O 2001 Creative Industries Mapping Documentol]A] #ZAFo]l FFAH]

(mainstreaming) 2.2 431555 3

— o] Buxel g2 1998 CIMDe| F=tksie] Aeofseh 137) okel 84 <
A& 7IRE, FRAYY APHTE, L8R, FdS T Akge A
of thell del. = Aol dFgE = F A E2EHRA oS 2d 24
st AS(skills), S (training), FFAMIWIAE 93+ F&§(finance for
creative ventures), A% A4H4 (intellectual property rights), 5% %%l(export

promotion) 59 Gl tiet A AdEs H=

(

— ZAZAS FF/ =98 Ho]&g]7|(Mainstreaming) $3F DCMSQ] thE H-4 9

s =8 (1) FHUEAGF(DETR)SF A7 (RDAs) 9] A A HalA
2L (2) 5813 ogk Ao tijg FxAry [PH A9, (3) FHFEIEY
(Trade Partners UK)¢F DCMS®O| x4ty #4519 5 otk 2 e, (4)
Q%A (Foreign and Commonwealth Office)?] =32 H] A~ 3 ~(Britain
Abroad Task Force) A, sfjelolld F=ro] F=x B Al S3& BE, (5) 8
FzA S 2EQA 235 W =glEEeto]| = (Scottish Enterprise) 2] #2439

SRt 275MRE gh-= A B, (6) Hopdde] FxAd F2o Al oA

i

2 ‘Unlocking Creativity report 2H{F
O Azx4 vEY4 X213 (Creative Partnership Program) A%+

— o] X Z 73 Arts Council England®] € A171<=(Peter Jenkinson)ol] 2]3) o]

14) City University London®] Department of Arts Policy and Management®] =-°% ‘Ministerial
Creative Industries Strategy group’® o] #H3
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o] AAQ ALE S Sl G Sturt ok Wkl v ds
= T 4= B3 s ok ke 2 Estes
Hobe] AwrkE wAR A4 sste] dAEs TFEAE A

FSEZaRo g FogS FXsta BE Mol Aol F3} gl Fod
F AEE FE AL ¥z 3 23 A ‘Inquiry Schools’, ‘Change

Schools’, ‘Schools of Creativity’ Al 7je] 213002 A4

10084 FalYe} g RE FEoR “Fale POl whe 9 #7h AL
3](National Advisory Committee on Creative and Cultural Education)”& ¢,

—2ye] TAAZIE A, 200205 FERel wgRe] TEAYS vgows
ool WG o2 E ZR o Z A EHAYIS)

2003 29 39570 A 250709 FxA FJEUH ZZAET} 7HEE o
179F o] A Eo] o3k A A ow FgPH S

M 271 20054 - 20074

200?
Sec:unng

2006 -7
Industry er 1grgq—*’11erjta

nd sectoral analysis

ﬁ Outputs

= Dedicated Government programime

2005 = Industry cooperation and input
Creative E onomy Pro =Work Foundation report

_g"_s-.: _* 3§ slabl:shed

<18 2 a0 Wz H 27 3x&Y 3Y M|

15) 9= AR YA stz 20119 T2,
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O 2005 ‘A=A =213 (CEP, The Creative Economy Program) A]#t

— o] T2 7A;ME DCMS 9Ja 2005 11¥€ A|ZteE TZg=lo 716)5F 7o) E
o7 o]Fo]A, (1) FA1E (investigatory groups) <%, (2) AA AE7V=

o] 2 (industry consultation) ]

— xg ol B ook AHIL IS AAe] FZE 3] H(creative hub) = THEZL
= BXE 7 AR ARAE el RS =ol7] {3k 77 olqrel diE
wst g9t 2AF 2, g Aol ARAAA e 19s 39

(summit) & 7§& 3 =213

— 7 olfre tad Zat (1) 153 7] (education and skills), (2) ZA3} A
A 20 A4 (competition and intellectual property), (3) 7]<(technology), (4) H]
ZY2~ A Y3 Aol tisk < (business support and access to finance), (5)
thekAd (diversity), (6) €132} G+=(infrastructure), (7) A<} 24 (evidence

and analysis)

— CEPE 93t =7 FA4: 57 FA4= 4 ¥. (1) CEP Ministerial Steering
Board (2) CEP Program Board (3) CEP Implementation Group (4)
Delivery Partners Group (5) Industry Liaison Group &.& A4

O ZAF 1% (investigatory groups)< $138F 770 ol9r8 Y7 1% (working groups) %%

- ARl S wol7] A1 f1e] T ofsrell disl, 1371 FEA wok

S 5ol FuE Ad=gol rheshal, AeA s AEdE 4 = DOMS, HIA

88713 (NDPBs), #9449 3|(RDAs), 1 9] AW, olsjaAdER
=

A&7} 97 18 (working groups)S WHE17)

16) 5% Secretary of StateQ] Tessa Jowell®} Creative Industries 3321 Shaun Woodwardo] A]Z}
sk olo]A Culture Secretary 2l James Purnell7} ojojrto}rd 13y,
http://www.publications.parliament.uk/pa/cm201314/cmselect/cmcumeds/674/674we16.htm

17) DCMS CEP & #H o A, 2009.
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O AFAl Z2A(industry consultation)< 93k 24zt 2 273 (Industry

Cooperation and Input)

— AT} F2AE 137) woke] ARAA 971 =7 {%
] 047]

(1) A3 A %739 (Industry “Breakfasts”): 771

o|7rol tial] HopdH 3|9
A AA A 1 (Secretary

?QOF

(2) AedE 39 (Sector Summits): F& FA 1Y A
of State meeting with High Level Industry Representatives) .= Z} 2t
WEASS 2O BEUG WAL AT 4 A 58 2

A%E A, 29 5 Fopy Ao /)3

— o] g g;Mo] APL= FoF YA 15 B FEE(working group report)et ¥
ag-djo] A 2|3 E(Work Foundation Report)!®) & TE-& HIA7}F &7+,

(1) DCMS9] CEPY ¢4 ] E(CEP Evidence Publications 2007): 2007
oF 6709 AFZRAE HuAES W CEPY E# A& olg)dt gijx ==
A E7F FAMde] EAI G0 Ui g FAA oldlE AAT|EAE

A AgeE Ao 9. 679 A7 mzAE:

1) 249 5
Aelel v 719,
lof b

6) A 5<l

http://webarchive.nationalarchives.gov.uk/20090204002310/http://cep.culture.gov.uk/index.cfm?fusea

ction=main.viewSection&intSection]D=408
Staying Ahead: the economic performance of the UK's

18) Work Foundation®] tH%% HIilM+=
creative industries”(20073)
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(3) Work Foundation Report: CEP2] =13 F sly= 9 FE(Will Hutton)
W 2 shpdle] Al A g A ek BAA A RaAE 2.
1 A BaAE U Aol "Staying Ahead: the economic performance of the
UK's creative industries". ©] EIA+= 2007 69 250 w3E, g= ZAAA}
A whdste] = AE] 5 A tigk 4 ey 2 gedS AA

(4) Creative Industries Map: CEP #|A#] 203 & vz, W7k A 2lA
2] 71321 Frontier Economicsell <]3] %E/}_P?j A0 oA Y= A=
2

O CEP Z&a#e 2008d 1E Bk Wz+e] Crative Britain B3 <ol 3w o]
Arts Council Englandol A 2009d7FA] At %138

2. 1E Eek2(Cordon Brown) W2o| FHZA4H A=A 20074 ~ 20104

2008 publlcatmn of

reative Bntair
2al o

2008 — 2011 - Implementation

4

Outputs
* Publication of strategy document
«'Wide support from Government and stakeholders

* Establishment of implementation programme

<8 > iz W2 FxMyg 3= &4
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A ~elEY gt 584 &l(Financing high tech start—ups: Turning good
ideas into world beating products), ® 3to]H]= 71 A|Y 2 R&D FApeol tfjgh
=2 317 =(Supporting high tech companies: Creating the right conditions
for R&D investment)®] 57FA] Aol | A]27)

(2) Browne Review R4 @ 'IEws 7|5 2L A F§o ts =854 A

26) A1<111(2013)
27) Dyson, J.(2010,03)
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(Independent Review of Higher Education Funding and Student Finance) .
A, gto] % =S 7|Fo] o] Tk Aoz 2009 9¥o AlZHE
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E A &3, Tech City Investment Organization(TCIO)el] W=, Microsoft,
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28) The Guardian (2010.10.12).
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\

20064, 3= HF I}
‘SEZBAH 2= ]|oiE
SAF = AIRSH7| A=

200944, Digital
Britain 2 1A{ 238
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