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OnNet USA Inc. @c -

N

S
OnNet USA

Internet Entertainment

Location : San Jose, CA
Established : November, 2005
Employees : 21 (Jan. 2009)
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GamesCampus

Launched at 2007
Single Sign On
Campus Credit

5 Payment Methods

r’; OnNet USA
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Forgat your user ID or passward?

It's FREE. Sign up now!!

Shet Online 2008
Online Golf 24/7

Manga Fighter K
Crazy shoate fun N/ f
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BUY CREDIT FORUMS DOWNLOAD

mars1 PoT

AVAILABLE AT ALL TARGET STORES NATIONWIDE!
(OCTOBER (LIMITED TIME ONLY) BONUS CAMPUS CREDIT
PROMOTION STARTS TODAY!

(Click hers for details and to search for Target stores near you
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Xiah Rebirth

Epic Asian mmo

Asda Story
Find your soul mate.
in this fun mmo

MLE Dugout Heroes 2 [ Concerto Gate
Coming soon | | ﬁ'~@@ Tum based mino from
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» O~ F~
> [ 7IEt =03

-110 -



K-1CH 083 / G0OD GAME

-
[ OnNet USA

” tarsal Eatampempnt

-111 -



2008 Trends
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2008 Trends

iPhone

Free2Play

Pre-paid Card




2008 Trend - iPhone

iIPhone3G

Thousands of apps. Thousands of reasons to love your iPhone.
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2008 Trend - Free2Play
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2008 Trend - Pre paid Card
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2009 Forecast

[ arket }
( Incameads.
| A |




2009 Forecast — Market

(@ Consumer Internet Pre,
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2. Trading real money for virtual goods - ;I

I

In Asia people have been paying real money for virtual goods for years. It is the
primary business model for games and Internet companies in China and Korea,
far more important that advertising. We're starting to see similar behavior in
the U.5., also led here by online games and social networks. On the back of the
rise of social networks and games, 2009 will be the first real breakout year for
this business model in the US.

To people who do not spend time on social networks, it seems crazy that
people would pay real money to buy each other virtual gifts - pictures of things
ranging from birthday cakes to hugging penguins - and then display them on
their profile pages. But estimates peg Facebook’s digital gifts sales in the
50 milli
these social tokens of appreciation move online in parallel.

milli

n range this year. As more human interaction moves online,

In the same way, gamers are more than willing to buy virtual goods In 2007,
Mexon made 530 million selling virtual goods to U.5. players of their games.

These items either allow players extra powers in the game (e.g a bigger gun),
or allow players to customize the way that their character looks {e.g. cool
sunglasses). People want to win, and they want to look good doing it. Dozens of
other games companies are now employing this model in the U5,

Why would this recession be a time for virtual goods to take off in the US.7 It
actually has nothing to do with the economy, Rather, two new payment
mechanisms are becoming available now that allow gamers, many young and
without credit cards, to play these games to their full capacity. The first is that
prepaid game cards are now being sold at retail, with T i e

ch

signing up for & ring tone service, or completing a survey) the advertiser who

e. The second is incentive marketing. If a player take an action (lik

benefits will fund the purchase of that players desired virtual goods. One virtual
world company, Gaia, used to have three full time employees who did nothing
h that their teen and ‘tween players sent them to buy

virtual goods. Since rolling out their new payment mechanisms, their revenues

have doubled and they no longer have to open envelopes full of pocket money. LI
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2009 Forecast — In game Ads.

AS BEGUN
‘."I-l[:lTIEF-'UHIZHF'-HL-F-.-. )

[ OLOI& EtOHOl OlI2 M=22 =222 =2 A Mol Aiel&ES

all
- J

-
s Entamer Dntarsamant

-120 -



2009 Forecast - M&A

[ CHO12 2| Free 2 Play Game 2= M&A AlT ]
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Statistics

As a Developer

As a Publisher




Strategy - Statistics — By Country

Visits

oy

Visits

1 | | | GEE

[ USA > Unite Kingdom > Canada > Australia ]
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Strategy - Statistics — By States

Visits

] Zoom Out

3

[ California > Florida > New York > Texas ]
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Strategy - Statistics — By Browser

Browser I‘n.,n’igits j J Visits | Browser contribution to total: I‘n.,.n’igitg j
1. M Internet Explorer 93,054 64.31%
31.17%

2. M Firefox 44,752 I 1T%
3. M Chrome 1,932  1.35%
4. Opera 1,M8& 1.25%
5. | M Safari 1,683 1.18%
6. Mozilla 191 0.13%
7. SeaMonkey 37 0.03%
8. SAMSUNG-5GH-B1T M 0.02%
9. internal zero-knowledge agent 19 0.01% 64.81%

10. MNetzcape 16 0.01%

Find Browser: cnntaining j I Go Go to: |1 Show rows: |'1E| vI 1-100f24 | 4 3

IE > Fire Fox > Chrome
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Strategy — As a developer
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Strategy - As a publisher - Localization
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Strategy - As a publisher - Localization(Operation)

$2 ~ 5 / month

/ sq ft
$1.8 ~ 2.5
/ gal

$300 ~ 1,000
/ month
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Strategy

Why?

What?
{ How? ]
[ Who? ]

Challenge
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