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(million € 2007 2008

Mobile games 1130 1 640 2139 2 621 3 032 3 324
PC offline games 3748 3 855 396 4 000 4 048 4 083
PC online games 1268 1573 1963 2 503 3030 3 600
Home console games 10 672 12153 13 168 13939 14 300 14 400
Handheld console games 3 901 4122 d 23? 4 E'EH] 4 380 4 400

Total
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d 47 % WATCH TV between 6 and 14 hours a week

@ 460/0 SURF THE NET between 6 and 14 hours a week

m 46 % spend time with FRIENDS AND FAMILY between 6 and 14 hours a week

m 40% play console or PC VIDEO GAMES between 6 and 14 hours a week
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Do you play games online?
Basze: All respondents
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Do you play games online?
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What kind of games do you play online?
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Top F2P Games - estimated active players Europe
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Internet Usage in Europe
EUROPE ‘ Population ‘ Internet Users, | % Pnpula?iun % Users |Usage Growth
{ 2008 Est. ) Latest Data {Penetration) Europe (2000-2008)

|Austiia | 8,205,533 | 4,650,000 | B67%| 1.2%)| 121.4 %
[Belarus | 9 585,768 | 6,000,000 | B19%| 16%| 32333%
[Belgium | 10,403 951 | 5,490,000 | 528%| 1.4%| 174.5 %
|Czech Republic | 10,220 911 | 5,100,000 | 88%  13%)| 4100 %
[Denmark | 5,484,723 | 3,762,500 | GEE%|  1.0%)| 92.9 %
[Finland | 5,244 749 | 3,600,000 | EEE%| 09%)| 868 %
France | 62,177 576 | 36,153,327 | BE1%| 9.4%)| 326.3 %
[Germany | 82,369,548 | 52,533,914 | 63B%| 137 %| 1189 %
|Greece | 10,772,816 | 3,800,000 | B3I%|  1.0%] 280.0 %
[Hungary | 9,930 315 | 4,200,000 | 23%)  11%| 487 .4 %
Ireland | 4,156,119 | 2,060,000 | BE%| 05%)| 1628 %
Italy | 58,145 321 | 34,708,144 | EA7%| 90%)| 1629 %
[Netherlands | 16,645,313 | 15,000,000 | 901% |  359%)| 2846 %
[Norway | 4644 457 | 4,074,100 | B77% 1.1%)| 86.2 %
[Poland | 38 500 696 | 16,000,000 | H11E6%| 42%| 471.4 %
[Portugal | 10,676,910 | 7,782,760 | 729%|  20%| 211.3 %
[Romania | 22 246 862 | 12,000,000 | 539%|  31%|  14000%
[Russia | 140,702 094 | 32,700,000 | 232% | B5%)| 9548 %
[Serbia | 10,159 046 | 1,500,000 | 148%| 04%| 276.0 %
[Slovakia | 5,455 A07 | 2,350,000 | 431%| 06%)| 261.5 %
|Spain | 40,491 051 | 25,623,329 | E33%| B7 %) IFEE %
[Sweden | 9045 379 | 7,000,000 | FTA%|  1B%)| 729 %
[Switzerland | 7 581,520 | 5,230,351 | BAD%| 14%)| 145.1 %
[Turkey | 71,892 807 | 26,500,000 | w/I%|  B9%|  12280%
[Ukraine | 45 994 267 | 10,000,000 | 217%|  2B6%| 49000 %
[United Kingdom | 60,943,212 41,817,847 | 6BE%| 109 %] 171.5 % |
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ge in Europe

Population Internet Users, % Population User Growth % Users
EUROPE (2009 Est.) Latest Data (Penetration) (2000-2009) Europe
Austria 8210281 5,936,700 723% 1827 % 14%
Belarus 9,648,533 3,106,900 322% 16261 % 07%
Belgium 10,414,336 7,292,300 700 % 2646 % 17%
Czech Republic 10,211,904 6,027,700 59.0 % 502.8 % 14 %
Den mal’k 5,500,510 4,629,600 84.2 % 1374 % 11%
Finland 5,250,275 4,382,700 835 % 1274 % 10%
France 62,150,775 43,100,134 693 % 4071 % 103 %
Germany 82,329758 54,229,325 659 % 1260 % 130%
Greece 10,737,428 4,932,495 459 % 3932 % 12%
Hungary 9,905,596 5,873,100 593 % 7214 % 14 %
Ireland 4,203,200 2,830,100 67.3 % 261.0 % 0.7 %
Italy 58,126,21 30,026,400 517% 1275 % 72%
Netherlands 16715999 14,304,600 856 % 266.8 % 34%
Norway 4,660,539 4,235,800 909 % 925% 10%
Poland 38,482,919 20,020,362 520 % 615.0 % 48 %
Portugal 10,707,924 4,475,700 418 % 790 % 11%
Romania 22215421 7,430,000 334 % 8288 % 18%
Russia 140,041,247 45,250,000 323% 13597 % 108 %
Serbia 7379339 3,300,000 447 % 7250 % 08%
Slovakia 5,463,046 3,566,500 653 % 4487 % 09 %
Spain 40,525,00 29,093,984 718 % 4400 % 70%
Sweden 9,059,651 8,085,500 892 % 97 % 19%
Switzerland 7,604,467 5,739,300 755 % 1689 % 14%
Turkey 76,805,524 26,500,000 345 % 12250 % 63%
Ukraine 45700395 10,354,000 27 % 5077.0 % 25 %
United Kingdom 61,113,205 46,683,900 764 % 2031 % 112 %
TOTAL Europe 803,850,858 418,029,796 52.0 % 297.8 % 100.0 %
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0% ™% 14% 21% 8% 35%

Source: IDATE 2008

"FTTx describes optical fibre telecommunication connections
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Any questions, ideas or proposals g
— just get in touch:
Carsten van Husen
CEO - Gameforge 4D
cvh@gameforge4d.com




