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PARTNERSHIPS

Festival income sources by total income (BAFA only)

Ticket sales
33.6%

Trusts and foundations

|

|

!

Borough or District Council ; 0.9%

Additional sales (eg. bar,
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11.3%
food, programmes)
3.7%
Advertising
21%
Businesses Membership fees
12.2% 1.2%
[
Interest on invested funds
Individuals 0.5%
2.8%
’ | \ Other earned income
Other contributed income | 3 . \ - 1.5%
2.9% - [ ‘
o |  County Councll.or Unitary 1‘1 \\ Ate Countils
European | Authority 1 ' 12.0% n®
o | 13.1% * (
B | National Lotte L
| Natio
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 Financial

» Content and Expertise
» Marketing

* Political

* Resource Sharing

» Shared Objective
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*The Festival and Events Industry
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“What works in Edinburgh each
summer has worked in so many
Situations in this book — an
architecture of participation through
which head-to-head competition
leads to group collaboration. To
make your organisation as
competitive as possible, maximise
the opportunities to collaborate with
as many smairt people as possible
outside your organisation.” >
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Volunteer.  Meet new people.  Connect to community.

Home Festival Volunteer Fair
Whiatis Yolupfest olunteer Edmonton hosted the 4th annual Festival Volunteer Fair on May 12, 2011 &t Gity
Edmonton? Hall

o
iy Volunteer The Festival Volunteer Fair is an event featuring multiple arts and sultural festivals and

Volurtesr Management celebrations showcasing their volunteer oppartunities to the public.

Resources This year's event featured mulliple festivals that celebrate visual arts, dance, music,

i 1
iNoikations antl Everts culture, film, theatre, literature and much more

If you missed the 2011 Festival Velunteer Fair, you can still learn more about volunteer

Festival Volunteer Fair opportunities available with Edmonton's Fest

For Festival

Organizations Click here to view a list of festivals that participated in the Festival Volunteer Fair.
Hot Topics Click here to view photos from the 2010 Festival Yolunteer Fair.

Facts on Valunteerism

Fublished Articles Last updated: May 16, 2011

Contact Us

I Want To Volunteer

I Need Volunteers

Sign Up For Newsletter

v Volunteer Edmonton is a program of The Support Network
Copyright 2007 @
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DRAFT VERSION 8

LUMIERE EVALUATION REPORT

Report
March 2010
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e Fringe 2003 presented
21,594 performances of 1,541
shows by 668 companies in
207 venues.

pact pile

* Frirgs 2002 prazanted 21,504 parfammamane o 1,541 thense by S22
compankes 1N 207 varises.

e A total of 12,940 performers
were on Edinburgh’s Fringe
stages.

= atctal of 12,890 performerswers on Edinburgh's Fringe stages.

o athird of all showswiars World Fremicres 795 wang UK pramians,
4% Europsaan Pramlanss.

= 10% of al shows at Fringe 2003 wars abscluisly fres.
® 669 shows 430 o5t |ust £ or unider,

e A third of all shows were
World Premieres. 7% were UK
premieres,

= Hwoal take you four years ard 143 days 1o see eeary performancs
back-taback.

* Thars were 1% Jio0n |-:un1||:.11 ravlwavrs and promotars than
tha yaar bafora. Thae Frings's UK Tw, radlo and rewspaper
audie nce weas last sstisnatad at 187 milion. Accerdingly, the Frings
weat adthar raad abeun, listeresd 1o o vigwsd by sosry EH'H:h partsn
thras times on a=eraga.

= Tha Frl sonling tkkstin ation, onwseasad frimge.com,
fulﬁlsﬁ!!h oftha H'Ingﬂo'r:bs.maklngltw aof migak
suceazsful arts wabdtas in the UK

= Tha 2 for 1 fickat offer on tha first twvo days of the Frings sdld
28,223 tickats (3 28% Increase on the previcus wearl,

o Of the 1,541 shows w:lll:hlu-.hﬂ'n Tartost walling wag 3 secrat Johrng wiagas:
g atthe Stand <Comedy Chab that scld out In"18 minutes. The top-salling

4% European Premieres.

shows wias Fioes Hobls, Idml:.l Fell owead I:v:,l 1Z Angry Men and Davs
Gorm an's Sooglewhiadk Adventurs.

e 10% of all shows at Fringe
2003 were absolutely free.

—— ® 669 shows (43%) cost just
—_—— £5 or under.
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We believe the programme of
every Festival should give
audiences the opportunity to
discover and participate in new
and interesting work, and should
challenge perceptions

Nevertheless, we do not allow
political or artistic fashion to
deter us from giving our
audiences access to outstanding
performances of high art which
some critics may deem
inaccessible.

Growth in 2007 was impressive
with some 14,000 extra tickets
being sold.

Sponsorship and Box Office Income

Sponsorship Income 2006 & 2007
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The festival runs educational and engagement activities in the
wider community. These range from programming community
choirs - such as the acclaimed Festival Chorus, Bigger Sky and

Sing Your Heart Out - to world-class education programmes in
schools.

"This has been an incredible journey - the pupils have learned
to express themselves in ways they didn’t know were possible”

Matthew Brown, head of music at Hellesdon High School




Brighton Festival — everyone benefits

Brighton Festival i the lead

:it-:d arts festival In Englm:l'g
ringing together a programme

of Intermational artists and

performers for three weeks

of energy, exdbement and

creativity each May.

How dioes Brighton Festival benefit...

Arts and Culture

The Festaval draws i the region an excepbional programme of UK and
interabional srsh ard perbormen: From Tome Expren & Toitm
Korrat, Asiar: Dhsh Foundsbnn o Sootsab Opers, Collbeng Ballet io the
Hatiznal Crehexine de Lomairs, many are makng their workd or UK

premiere, chooung Erghion Frthal o the plece i bunch mew work

Brghion Fabral F00W dexhuedt
& 5 world premieres

& T UK premieres

& 50 international companies and artists
coming Into the UK

& 1200 performances and svents

& £500 artists and performers in
Brighton Festival and Fringe

& 200 artists shaw work In the Open Houses
& 200 srtist in the Urban Art Trall

Ther quualiiy of g Festsaly srsic programma and i long-term
mh’urlhti.ghuhld:d-rumtm&gﬂnﬂlun:"uh
maticm, oferng g For growth and
d-rvthnmLianlr. h#-l.r Fnﬁ\inm&pﬂuﬁh thmugh the
City'n vy cudburad community, bey venoe and arie orgaenabom.
Arty Coured Englird’s contrbution of EA00E i the 2004 Feriial

supprind te work of over 1800 pedomen

Kl 50 Imipoitant that Brightnn Fastheal oflers oppElnRE In
DETIPETACS JU0T 8 TS W S TRW WO W I
wenncartyl e in your LAfH oty Pt parczer

"Brigton Festwal fon @ major mpact on tha cultun| o of the oy
IFoUGio T 53T Feicy Haresl, s i, wh couml inglard, 2osth ol

“Farticipaling m Tw festhal denomiadss et yoo an parl of
Brighinir’s CRalhe enanqy” ingkios Ve Decr

“Thi: Festhvai™y 5opa & Mugol Soitiow” T el
“A Fathal of ouirege and sSmuation” smm

Brighton Festival and Fringe
Erighton Fush&'i dedivers a unigue

Programeme
ared errternats artists and
maintans close bes with its local

commurity, bringing the ity
arayaf

The 2004 pltgmnz-u:l'rblud
mmusic, dance,

street and visual arts, pt-:i.l::dmﬁ'l
internaticeal and UK artists and
perfonmers imvoiving many Brighton

venues and arts onganisatons.

nt rationa

How does Erighion Festival Benefit.

Audiences

Brighton Fraiaal is o fedwal of broad popobr appesl. B weeo o
bt upon the sanciy and range of ovenis, crmbed through a drong
misfic vision s amphmsis cn quality. Tha Fratiead i hugely popiar
with the Oiby's resicheni, bud s atirects sgriicang rumber of UK
and| imhrmaticnal vinion mic e Ciy for it froe and Sckeimd event.

& Over 430,000 attendances 2t Brighton Festhal
and Fringe events

& 197,000 attendances at free svents

& £9% of the audience come from Brighton and Hove

& 11% are visitors to the dty

& 4,000 children tock part in the Children’s Parade
1 really B 0 way the perormers mveha the childnen, conmecing
W i atural nGuisenes: and PEIVLENGET" Howm e Arga

"H'n:_l'h:': vl b 3 poonr place withodt B Fesava™
iz e Waraow

“Brings pecpi i Brghbon inguther, and bring rufuees ngether”
Trghion remdert
Treopie pvorpw ors Taring: 1™ ingkon recnt

Suroundling the. an Festival
is the ever growing nge. which
|n|:|u'i5 artists” Open Houses,

exhilbitions, performiances and ours.
'I'I'reFrmge an open platiorm
:l:vd-:q:rrg;_hl?i.h

uI:If-:u'Iil:nu

mm-_rmnh.
rurrumnt;gu.p it is the high
spot of their year,

How dioes Brighton Festival benefit ..

TP )
The City's Economy
In sdcltion B spending money on Sckels Brighton Feaival abenders,
combned gorng in Fatval events with hoving a el or 2 dinl,
viwyng in hodedy, dhopping, i Al of which bengp money intc
thr City's seoromy ok festsvsd S
i £20 million added to the City's econony in 20048
& Orver £1 million spent on tickets
i Leecal businesses Invested over S400K in the Festival
& Open Houses artists received over FB40K in sales

Public Sector mppord of £1.1 milken brought 2 mum on meakment
ol ek F20 milion infe b City'n socncemy n MM, o reum of over
17 e on heir nitisl conbritastion.

“Erighton Fatval e vial mis i the O '}'i o and contrimtm
L= Hrighlon's strong Ceative aconamey™
Smon Frshaeey Char o firghion & Hows Roomre: Parirenn

“Wlorm poopio 2r0 in Brighlon 2t Fesdiel Sime 5o U sporecrship
v cormmarclaly effocthe i bringing new people: Into the o
has abe rabled w3 B0 Todf more -:-;r‘ of Fw local omewr L

A Baghior el Yomce

on the City and

demaonshrates how mEFHm
benefits the economy, arts and
culture, audiences and the
profis of the iy,

'lh: study establishes 2 benchmark
le‘ﬁmr::rm‘ll'l

ways it nnp.tl:

Brighton Festival -
Putting Brighton on the Map

Brighicn Froival & o podtes ke in mivng swarsen of srib and

auibre, it h helped o buld Brghion snd How's profils, and

conbribule ke the Ciby's quality of Be and @& economy. The Fasal

brmap the bant iz the region, stimulsiing ool hhl-l.hr-llhg-m.

I-bngﬂ:--.rr'ﬁl:l ¥ aredl rrlng B Y
o magrst |or the ceades r.:hﬂ'n.

& £1 million of press coverage was generated by the
2004 Brighton Festhal

i It has been responsible for bullding talent and
creating new wark

@ It reinforces the unique ecdectic mix that is
Brighton, blending the contemparany with
heritage, architecture and community

@ It has become a respected leader
nistional and international festivals

'W'hat Brghiion Faiival dem fodeg ofhen do Eomomow - e Feshaly
nnavaire “Adopt an Author’ educston progect, has now been
nplrud counirywiza. Eg}hnfnhﬂ'lmhnrr:{dh“
st apeciic propets see Brigh tharry 1y peak’s
“Don't Look Back” which g d in 2003, mow tmaring
“Fow cithes ouldo London have loomed 5o lage in Ew Britkh
EOBOtANED & Erighinn. Tha haady cocdal of saasde rvoity
and bohamian chic has mpied manywition® hjh'-lhi.hﬂ
"W arg inundalod w S poopio 2t tha weokonde .. B rmly
o0 bring in 2 ok of people that 1se s for food l"nfci'l'u:,'
Brigrion Bmtmant
“apod for Ghe Town, Dosines and foursm - adas 2 bit of coloer™
Brizhion Rusrain Direrisr
“Brighlos annual ars tesival B 23 charscartl a3 5 iown oo
T Icepercierd
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Calgary’s International
Festival of the Arts

T

apuary],

mtv

1t S %iuttﬁ]io OLLT
on the map.
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Attendance Highlights

21,643....

total attendees

Householc
Income ufpatrons
were
. o first-time
35, attendee

29% |18%

$80,000 to $50.000
$150,000 to $80,000

Calgary.
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ADVOCAGY

Event Priority

Priority

Stakeholder

Evidence

EConomic success — making money for
ourselves

Gutreach — bringing the arts to more
Local Residents

Broadening the definition of the arts for
more Local Residents

Bringing cultural and artistic diversity 1o
communities

Artistic achievement

Bolsters tourism

‘Aftracting bigger audiences than the year
before

Bringing communtties together

Bringing festivals to communities with
litle access to culture

Create shared community experiences

"Allowing Unknown / marginal arts genres
to be in the limelight

Create economic impact for the area

Creating artistic innovation

Tmproving quality of e

Changes perceptions / stereotypes about
the local area

Gpportunity for international artsts

Exposure/benefits for local artists.

Create a sense of tradition

Fostering/nurturing local culture

Fostering the next generation of local
artists.

Create employment
opportunities

More local artists stay and live here
because of our festivals

Showcasing local talent to the rest of the
country / world

Showcasing local talent to Local
Residents

Fostering a local identity
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* Who is the funder
* What is the message

* What is the fact or figure
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