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HOW TO PITCH YOUR FILM PROJECT TO INVESTORS

XSO YAl HE ZRHES mUsHs WY

Define “investor” (individuals, groups, companies, institutions)
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What are these investors looking for?
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How do you target your presentation to each one?
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- Value Proposition
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Opportunity
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Market
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Property
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Team
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- creative and management
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Financial Projections KX QI Of &
- Profit potential

olg EA

Return on investment EXAI2 Z0I2tA.

- Pre-Meeting Introduction Sheet (who, what and how much)
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- Business Plan (Executive Summary)
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o Overview Page (business plan in one page)
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o Market Research
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- The market demand
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- Comparables
HiWgh o
- Uniqueness of project to market
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o Intellectual Property (movie, TV series, etc)
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- Story
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- Treatment
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- Script
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- Talent & Creative
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- Management Team
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o Production
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- Budget
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- Schedule
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- Production plan
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o Distribution/Marketing
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- Primary Distribution
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- Ancillary Markets

H A
24T A

- Funding of Distribution
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o Financial Projections
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Funding schedule
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Revenue
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Gross, Costs, Net Revenues
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Low, medium, high
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Markets — domestic and international
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Profit Distribution Model
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Getting the pitch meeting
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Introductions and connectors
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One page summary
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Website
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The Pitch
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The Presentation (verbal and visual)
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Executive Summary (leave behind)
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Next step CtS CHA|

- Follow up:
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Additional information, next meeting, etc.)

FotHel g§=, & 0lE S

Legal Documents, banking,
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o VERBAL PITCH Q10{ZX 9l
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1. Thank investors for meeting.
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2. Share your understanding about the investors with whom you are meeting.
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Example:
o Highly interested in the business of entertainment.
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o Understand high risk-high reward can be a very lucrative investment.
19 A9 §F0| s 9490 E2 EAVF E + USS OIS

o Want an investment that supports economic development goals of the region.
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o Sees this investment as a long term/ongoing relationship.
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3. Introduce "PROJECT". " Z2HME"E A7J|35}2}

- Pitch short "trailer-like” version of: O nH Z2 Z2 HMEZ m|Aset

o STORYLINE (adventure/comedy/mystery, derived from original story, book, tv,)
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o Driven by CHARACTERS (who, what are their challenges, relationship, etc)
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o Features TALENT (celebrity, etc)
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o Outstanding CREATIVE TEAM (Writer, Director, Producer, etc)
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o Appealing to AUDIENCE.
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4. Outline why THE PROJECT will be a huge success.
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Example 0f:
o Animation market is ideal venue for Project.
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o Project is a highly entertaining, broad audience film with has international appeal across many
markets.
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o Lead by award winning team of creative and management.
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o Unique low cost, high quality production and distribution model based on partnerships.
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5. Demonstrate Financial Potential
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o Comparables of other like projects
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o Revenue Projections — low, medium, high cases.
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6. Return on Investment Sheet =X} A|EZ Z0}2tA].
o Breakdown of money flow, first position, recoupment, splits.
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o Profitability potential — base case
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7. Follow up: G OotE7|
o Question and Answer
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o Hand out Executive Summary
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o Next step follow up — contact, meeting, additional materials, etc.
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